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r. Sparks’ Comes Home 

N. Y. Merry-Go-Round 
ies, Then More Parties 

Oldtimers Meet Again 


By 
hris Sinsabaugh 


SPARKS” has left behind 
m the fleshpots of New 
and is settling down to the 
m of Detroit life, now that 
ational show is over—for him. 
s of the Palace did not 
mtil yesterday but by Thurs- 
hegira of automobile execu- 
bed started and so “Mr. 
packed his bag and flew 
American to Detroit, after 
ig received his commission as 
of the Flagship Fleet, for 
4 's rest before again taking 
br Chicago and its great show 
h opens on the 26th. Hardly 
time to get used to home 
again! 
* * 
RETURNS full of admira- 
for Al Reeves’ effort. After 
been going to shows of this 
xr the past 40 years or more, 
id become somewhat blase, 
rally and truly, this 41st an- 
national exhibition aroused 
to enthusiasm, in that it 
d with human interest, it was 
ful to the nth degree and he 
that the thousands and thou- 
who attended and paid to 
really got a run for their 
y. Why, “Mr. Sparks” broke 
ord in that he himself went 
to the Palace several times- 
though he got in on a pass, 
mnscience bothered him he- 
he hadn’t bought his tickets. 
* * * 


DBABLY one of the reasons 
not go oftener was because 
social life that is part of a 
week. Not night clubs and 
prowling but previews, press 
and affairs of that sort 
duty called him. Before the 
opened he had been to Oe 
olet press party and Genera 
y preview at the Waldor - 
a which is the opening gun 
activities, both good prac- 
for his social whirl of last 
which kept him on the go 
until the moment when he 
d@ aboard his flagship and 
off for Detroit. 
* % 


OKING through his notebook, 
Sparks” starts this review 
the automobile party given by 
ll-Collier’s at the Waldorf on 
ay evening—late Sunday eve- 
at that. Host Tom Beck has 
this affair one of the most 
landing of the show calendar. 
been throwing it for years 
(See SPARKS, Page 15, Col. 1) 
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At 4lst Exposition, 


Huge Increase in Orders 
Is Reported for All 
Price Brackets 


By Bethune Jones 
Staff Correspondent 


NEW YORK. — Earlier 
optimistic forecasts of 1941 
model sales gains over last 
year are being revised further 
upward in the wake of the 
enthusiastic response accorded the 
National Automobile Show by a 
buying-minded cosmopolitan throng 
of motorists here last week. 

From the time the 4oors of 
Grand Central Palace swung open 
Oct. 12 until the final curtain fell 
Sunday night, there was unani- 
mous agreement both within and 
without the industry that the 1941 
exposition established a new high 
level in every respect. Its numer- 
ous distinctive features, including 
the participation of Ford for the 
first time in many years, proved 
an even greater magnet than had 
been anticipated. 

That the show was headed for 
record success became immediately 
apparent at the outset, when the 
largest attendance of 41 years of 
automotive premieres was at- 
tracted. Crowds waiting for the 
first peek at the exposition lined 
Lexington Avenue and extended 
into the middle blocks of 46th and 
47th Streets as the opening hour 
approached. 

The opening-day enthusiasm 
gained momentum as show week 
progressed and, while final figures 
were not available at this writing, 
new attendance marks seemed 


likely. An estimated attendance 
(Continued on Page 5, Col. 3) 


Colo. Chain Store 
Tax Case Goes 


To High Court 


DENVER.—The Colorado su- 
preme court will decide whether 
seven automobile manufacturers 
owe the state nearly a half million 
dollars as a store license tax on 
their dealers since the state chain 
store tax became effective in 1935. 

Charles M. Armstrong, state 
treasurer, carried an appeal to the 
high court this week from the 
district court decision holding that 
Ford Motor Co. does not control 
its dealers to a degree sufficient to 
classify them as a “chain of 
stores.” 

Ford was billed last winter for 
$102,602.50 in back store license 
taxes. The company sued for a 
declaratory judgment as a test of 
the state’s claim, and the case af- 
fects six other automobile com- 
panies. 

Armstrong based his claim on a 
previous suprem@ court decree 
holding that a parent company was 
liable for store license fees on re- 
tail outlets if it actually controlled 
the store operations, even though 
it did not own the establishment 
outright. 


“MOBILIZING AMERICA’S Economic Strength’? was the subject discussed 
by authorities in the fields of economics, industry and research, at a luncheon 


iven last week by Alfred P. 
Waldorf-Astoria, New York, 


Sloan jr., chairman of General Motors, in the 
for 500 of the nation’s ae 
business men and publicists. Left to right, Paul Hoffman, preside 


industrialists, 
nt, Studebaker 


Corp.; C. F. Kettering, GM vice-president; Sloan; William S. Knudsen, National 


Defense Advisory Commission; 


eorge V. Denny 


r., (Town Hall of the Air); 


Sumner H. Slichter, professor of business economics, Harvard University, and 
Harold G. Moulton, president, Brookings Institution. 


Chicago Show 


Opening Near; 


Preview Will Attract 10,000 


By Mel Adams 
Staff Correspondent 

CHICAGO.—“On to Chicago” will 
be the watchword this week as 
leaders of the industry and dealers 
from many states converge upon 
this oity for the 41st annual edition 
of the Chicago automobile show, 
opening Saturday (Oct. 26) and 
running for nine days through Nov. 
3 in the International Amphi- 
theater. 

Dealer meetings and press par- 
ties will bring a host of factory 
officials here early. Another attrac- 
tion will be the previewing Friday 
evening for the industry and trade, 
whose members will witness the 
“Non-Stop America” stage show. 
More than 10,000 are expected. 

With the windup of the New 
York show Sunday, the 1941 models 
and special educational setups of 
the passenger car, truck and ac- 
cessories manufacturers were 
rushed to Chicago. The decorative 
effects and booths have been com- 
pleted to receive these products 
well in advance of their arrival. 

The heaviest activity in the am- 
phitheater this week will center 
upon the installation of elaborate 
stage, scenic and lighting effects, 
supplemented by rehearsals for the 
“Non-Stop America” spectacle. 

One of the new notes, aside from 
the theme of the central arena 
presentation, will be that for the 
first time it will contain two acts, 
with a change in scenery for each. 
It will open with a typical small 
town setting of 1900, and the sec- 


The Ton Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 
1940 1939 
Pos. Make Pos. 
1—606,878 Chevrolet 438,524— 1 
2—394,012 Ford 347,880— 2 
38—315,486 Plymouth 272,174— 3 
4—199,098 Buick 140,785— 5 
5—159,776 Pontiac 106,357— 6 
6—150,906 Dodge 145,302— 4 
7—137,853 Oldsmobile 97,241— 7 
8— 72,458 Stude. 55,844— 8 
9— 71,299 Chrysler 50,574— 9 
10— 59,710 Mercury 46,208—10 


Total All Makes 
2,429,668 1,907,276 


For complete standings of all 
makes see Page 11, this issue. 


ond act will bring the show up to 
the present day. 

The stage and curtain are the 
largest ever to be built in Chicago, 
due to the necessity of accommo- 
dating a cast of nearly 100 and 


Other Shows 

Booming sales and record at- 
tendance were the keynotes at 
the initial automobile shows 
held the past week in New 
York, Detroit, Los Angeles, 
Rochester, Seattle and Akron. 
For details of these shows, see 
page 2 of this issue. 


space for showing the new cars 
on revolving turn-tables. 

A new idea has also been adopted 
for the central arena. Accenting 
the part being played by automotive 
factories in the national defense 
program, a display of motorized 
and mechanized equipment will be 
shown by the United States Army. 

M. J. Lanahan, chairman of the 
executive show committee, reports 
that interest has been at a high 
pitch. It is expected that attend- 
ance will at least equal last year’s 
peak of 375,000. 


No Production 
Needed Yet, 


DETROIT.—William S. Knudsen, 
production chief on national de- 
fense, in addressing the Economic 
Club here last week, stated that if 
American factories could not pro- 
duce national defense equipment 
fast enough under present sched- 
ules, curtailment of the manufac- 
ture of consumers goods may have 
to be ordered. 


But, he added, there is no proof 
to that effect as yet, nor is it de- 
sirable at the present time. 


Knudsen gave this answer to 
critics who contend that the na- 
tional emergency demands com- 
plete subordination of ordinary 
manufacturing to war production. 


His explanation of the beginning, 
present status and probable future 
of the national defense program 
shared interest with a warning 
against permitting rents and other 
costs to spiral upward to a point 


e 


No Interference 


With Output of 


"41 Models Seen 


Makers to Meet Oct. 25 
To Speed Production 
Of Plane Parts 


By Pete Wemhoff 
Managing Editor 


DETROIT. — Representa- 
tives of car and truck manu- 
facturers will meet here Oct. 
25 to undertake preliminary 


steps in carrying out the 
motor industry’s pledge, made last 
week in New York, to subordinate 
work on automotive model changes 
to the national defense. 


The meeting was called by Al- 
van Macauley, president of Auto- 
mobile Manufacturers Assn., which 
earlier last week in New York had 
pledged the industry's full re- 
sources in building parts for as- 
sembly of war planes by aircraft 
companies “until the present emer- 
gency has passed.” 


William S. Knudsen, National 
Defense production chief, will at- 
tend the meeting here Friday and 
is expected to present a list of air- 
plane body parts desired by the 
government, with blue prints and 
| specifications, as well as the method 
to be employed in letting contracts. 


The industry’s cooperative pledge, 
which is expected to break the one 
bottleneck—tools and dies—in the 
armament program, is not expected 
to interfere with normal 1941- 
model production since the plane- 
parts work will be spread around 
all plants in the industry. 


However, it is likely that, due 
to the tieup of tools and dies in 
the making of aircraft materials, 
many anticipated changes for 1942 
will have to be foregone. Never- 
theless, there is no indication that 
the industry will not introduce new 
models next fall as they have done 
in the past. 

The industry’s new defense co- 
operative effort “becomes a prac- 
tical possibility since certain air- 
plane designs are now understood 
to have been standardized, making 


possible the application of the 
(See DEFENSE, Page 7, Col. 5) 


Curtailment 


Knudsen Says 


where they would produce inflation 
and other national economic ills. 

Knudsen explained how he sur- 
veyed the defense production prob- 
lem when he arrived in Washing- 
ton and how he picked the men to 
take over subordinate divisions. 

He said he found the army 
badly equipped because appropria- 
tions had been skimped. 

He said defense production was 
blocked by laws which made it 
financially impossible for manufac- 
turers to cooperate, but that he 
was able “to get the White House 
to help us out,” and the laws had 
now been changed. 

Knudsen said there was no 
truth in stories that he had not 
been able to get cooperation in 
pushing the national defense pro- 
gram. 

“It has been my experience that 
wherever I have gone to get help, 

(See KNUDSEN, Page 7, Col. 3) 
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is Jammed 


With Automobile Buyers 


By James L. Delahanty 
Associate Editor 
DETROIT.—Sales beyond expec- 
tations and attendance beyond ca- 
pacity were the keynotes of the 
40th Detroit automobile show here 
last week. 


Reports of sales orders taken di- 
rectly on the floor at the show ran 
eS 


Prosperity Back, 
Akron 1941 Show 
Week Indicates 


AKRON, O.— Another indisput- 
able fact that prosperity has re- 
turned here, and the “ghost” that 
once was supposed to “haunt” the 
streets has vanished, is found in 
the encouraging announcement of 
the Akron District Dealers Assn. 
that Akronites are enthusiastic 
over the 1941 automobiles, displayed 
last week through the medium of 
the 1941 Automobile Fair. 


Officers of the association re- 
ported that large crowds visited 
every showroom of the 52 members 
of the association and that sales 
were beyond expectations. 


While emphasis is being made on 
the new models on display, dealers 
also report brisk business in their 
used car departments. 


The Automobile Fair opening 
was heralded Monday with a pa- 
rade, headed by a sound truck and 
participated in by more than 100, 
1941 automobiles, through the busi- 
ness sections of Akron, Cuyahoga 
Falls and nearby Barberton. Show- 
ing of the new models started Sat- 
urday, Oct. 12. Downtown business 
areas of each town participating 
were decorated for the occasion. 
The fair took the place of the cus- 
tomary central automobile exhibit, 
with each dealer staging his in- 
dividual exhibit. 

Plans for the fair were arranged 
under the direction of Herbert 
Fowkes, president of the Akron 
district Automobile Dealers Assn., 
Dave Towell and W.R. Rentschiler. 


Dealers Stage Show 


MONROE, La.—Automobile dealers 
here presented their 1941 automobile 
show. starting with a parade Oct. 19. 
Dealers taking part are Lennon Motor 
Co.; Lee-Rogers Chevrolet Co.; Windes 


Motor Co.; Twin City Motor Co.; Mon- 
roe Auto Co.;: West Pontiac Co.; 
Milner-Fuller Co.; Olcott Motors: 


Central Auto Sales Co.; 


Shorty Body 
Shop and Garage. 


as high as the boom years of 1928- 
29. Coincident with the action at 


the show were actual figures re-' 


leased by manufacturers that sales 
were breaking all-time - high rec- 
ords. 


David J. Griffith, chairman of 
the show, was enthused over the 
acceptance the public gave the 
show. All makes of automobiles 
now being manufactured were on 
exhibit as well as commercial cars 
and accessory displays. Appropri- 
ately enough the show here also 
featured a special airplane section 
with actual planes on the floor. 


“An Automotive Houseparty” 
was the theme of the entertain- 
ment offered. The new models came 


models alighted from the cars. The 
cars were then wheeled around on 
a turntable and features were ex- 
plained to the audience. 


Probably the most arresting 
feature of the show was the 
Chrysler “Thunderbolt,” super 


streamlined dream car, on display | 


at the Chrysler exhibit. 

Salesmanagers, salesmen and 
dealers, at the show from all over 
Detroit, reported the best prospec- 
tive year in over a decade. 


Buick Deliveries 
Set All-Time High 
For Oct. Period 


FLINT.—New car sales by Buick 
for the first 10 days of October 
established an all-time high for 
the period when unit sales totaling 
10,419 were reported by W. F. 
Hufstader, general sales manager. 
This represents an increase of 3,651 
units, or 53.95 percent, over the 
corresponding period last year. 

Unfilled orders climbed to 23,294, 
with new car stocks in the field 
reported at 20,302. 

Used car sales for the period 
were 13,983, an increase of 57.3 per- 
cent over the like period in 1939. 
Used car stocks were reduced to 
a 28.2-day supply, compared with 
30.1 as of Oct. 1, this year and 
28.6 at the end of the first 10-day 
period of October, 1939. 

Hufstader reported sales at the 
shows in New York and Detroit 
showed a substantial increase over 
last year, and that figures for the 
first four days of the shows indi- 
cated new records would be 
achieved. 


At Detroit’s 40th Show... 





VIEW of the stage spectacle which featured Detroit’s 40th annual automobile | means of which one 


show last week. Cars of various makes were run onto this stage and given 
several minutes’ showing during each of the three exhibitions daily. 





SPEAKER’S TABLE scene when 1,500 dealers and salesmen of the Detroit 
gun Waslaes Assn., sole sponsors of this year’s Detroit automobile show, got 


together at Masonic Temple at the show’s kickoff. Left to right, S. 
acasidous of DADA; Joe Matthias, principal speaker, and James A. 


of DADA's show committee. 


T. Hanson, 
Mason, 





A., Seattle, Rochester Shows Set Recordg 


¢ 


Throngs at Los Angeles Show. . . 





| ONE OF THE CENTERS OF ATTRACTION for crowds attending the 28th 
‘annual Los Angeles automobile show last week was new Chrysler Newport 
model, which made its world’s premiere at the show. In this car, Chrysler 
Corp. engineers see a forecast of future motor car styling and a new mile 
up a ramp onto the stage and _ post in the history of aerodynamics and ‘‘fashioned-by-function” design. 





ANOTHER VIEW of the Los Angeles automobile show last week, with Nash 
exhibit in foreground. 


Water Follies, Good Weather 
Aid 28th Los Angeles Show 


By L. C. Barnard 
Staff Correspondent 

LOS ANGELES.—Superb au- 
tumnal weather blessed the Motor 
Car Dealers Assn. of Los Angeles 
with perfect days and nights for 
its 28th annual automobile show 
here last week. 

As a consequence, new attend- 
ance records are being set for the 
nine-day run which ended Sunday 
night. 

The principal lure, dealers ad- 


Chrysler Sales 
At N.Y. Show Up 
184% Over 1939 


NEW YORK.—Public acceptance 
of the 1941 line of Chryslers as 
reflected in sales at the show here, 
is the most enthusiastic in years, 
according to Charles L. Jacobson, 
vice-president and general sales 
manager, Chrysler Sales division. 

Actual sales made at the Grand 
Central Palace in the first four 
days of the show were 184.4 per- 
cent above those in the correspond- 
ing period of the 1939 show, which, 
at the time, was considered a 
highly favorable record, Jacobson 
said. 

“The increase in sales has been 
well divided among all the price 
classes covered by our line,” said 
Jacobson, “but it is particularly 
noticeable where the buyer is able 
to take advantage of our new 
‘Tailored to Taste’ scheme, by 
is able to 
select upholstery, trim and hard- 
ware in the color combinations 
that most please him. 

“The fact that Fluid Drive now is 
available throughout the Chrysler 
line also is a factor in this increase 
in New York sales.” 


Madison Show Cancelled; 


No Building Is Available 

MADISON, Wis.—The Madison 
| Automotive Assn. will not hold a 
| 1940 automobile show because the 
lorganization has been unable to 
| find a building adequate for the 
| event. 

The association made known its 
predicament to Mayor James R. 
|Law in a letter which stated that 
“it is the duty of yourself and the 
common council to provide a place 
where the automobile dealers and 
other trade associations may hold 
their expositions.” 








mit, was the Water Follies, a 
colorful aquatic musical revue 
staged in an open air aquatheater 
just adjoining the main Pan- 
Pacific Auditorium, the setting for 
the 200 or more 1941 model auto- 
mobiles. The 65-cent admission to 
the automobile show included the 
“follies,’ a costumed affair with 
an all-star stage-and-pool cast. 
There were fewer novelties than 
usual in the automobile show 
proper, but what they were, as a 
result, got considerable attention, 
with Chevrolet, Ford-Mercury, 


Oldsmobile, De Soto and Nash 
grabbing off the spotlight for 
stunts. 


By far the most talked-of car 
in the show, and the one which 
hogged the press camera lenses, 
was the custom-built Chrysler fin- 
ished in polychromatic blue and 
listed as the show‘s highest-priced 
car. The story was scattered for 
what it was worth that the car, 
though priced around $8,500, ac- 
tually cost $14,000. 

The show included the following 
makes: Buick, Chrysler, Chevrolet, 
De Soto, Dodge, Ford, Lincoln, 
Oldsmobile, Graham, Nash, Mer- 
cury, Studebaker, Plymouth, Pon- 
tiac, Cadillac, Packard, Hudson and 


Shows -— 


— 






Seattle Reports 
Sellout of 1941’s 
At Open Hous 


SEATTLE. — Attendance far be 
yond expectations and orders beig 
booked to the full extent of wig) wa5 
dealers could safely assure delivepyte Hue 
were the themes of the “opes the W 
house” car show held here Iggy dealt 
week. _» Huey 

Mayor Langley officially wa 
claimed automobile week, and gpiealers 
dealers and salesmen attended ssomeb 
pre-show breakfast to hear ye deale 
message. All dealer showroom but mé 
were kept open until 10 p. m. eggsl away 
day of the show to accommodag«r all 
the large crowds. 


Dealers reported increased sale ‘here 
and only Studebaker and Hudgg# When 
had enough cars on hand to awed - 
orders, other dealers reporting rig "U® 
ing backlogs in place of actygh whet 
sales. { oUt 


Dick Lewis, president of ag 
dealer association, was in charge mn of 
show operations. The general op le 
ion expressed by dealers was thg =" it 
1941 sales should surpass the Pre 


vious year by 15 to 20 perce mel 
orn out 
Rochester Show wal 


Sets Records fori 


Sales, Attendancé,*, 


ROCHESTER, N. Y. — The 194% 90 ™ 
Rochester automobile show lag 
week, acclaimed as the most colonred It 
ful and successful in local history jt js tir 
broke all previous attendance TeO wriew 
ords, and sales and interest in t wed i 
new models was reported at f . 
above average for recent years. th on m 


The show was held in the ne 
Civie Display building, a remodele 4s one 
downtown department store. korks, S. 
previous years the show had be@rbutor at 
held in the local armory, ‘’hi@ut when 
was unavailable this year. jan it si 


Dealers discovered, however, thgast'tso s 
they hit a 10-strike in using thsked his 
new exhibit building because _ {nest diffi 
central location in the downtow#é on th 
area brought in a new class t was 
trade, including many  businegtwen w 
persons who would not have jour to al 
neyed out to the armory in tht the 
outlying section of the city. \ salesr 

Attendance was excellent, ne this pro 
only at night, but also in the dayrise b 
time. Many shoppers in the dowme back 
town area stopped in at the shovwght th 
during the day because of its than 
proximity. usly det 

Also adding to the attendane 
was the fact that the automobihy} C 
show was held in conjunction wif , 5 
the city’s flower exhibit. The aut, $5 ¢ 
mobile show was held on the fi8 th : 
and second floors of the buildim bile 
and the flower show on the thitf 


floor. Both shows could be seal, Seat 
for the one admission price. ng Dr 


Because Rochester is a flower 
minded city, many persons intet, you 
ested in flowers automatic coon 
viewed the new 1941 car mod it. If 
while in the exhibit building. » using 

Robert Moot, president of Ro ein 
ester Automobile Dealers Asst, 4, a 


Willys. _ | opened the show. be ewe 
Ralph Hamlin, West Coast pio- —————————— is that 
neer of the industry, was show Goodrich Brake Hose  ainen 
committee chairman, while Burt AKRON.—B. F. Goodrich Co. dinar, 
Roberts, as usual, was at the wheel} ,ounces a new booster brake hose f@ ic 
as manager. trucks and trailers. It is said to me a 
—_ sist kinking and collapse and wiGoR this 
Pete Wembhoff’s Fourth Dimension] stands the vacuum to which it 1s Mont 
offers news of automotive advertising. ' posed. : nte 
know 
‘expert. 
atry fo 
Mest Complete mn an 
ly dea! 
Couerage Shows ‘uted a 
Sopera 
ee 
For the most complete coverage of the New York _—— 
show, read the following stories by AUTOMOTIVE NEWS’ writer: 
in today’s issue: har Jol 
“Word in Edgewise,” by George M. Slocum. (Page 6). You k 
“Sparks,” by Chris Sinsabaugh. (Page 1.) - gle 
Sales, attendance, activities at the show — by Bethune Jones. “A 
(Page 1.) Pract, 
Details of the exhibits — by Chester Ricker. (Page 8). wm inte 
Cars of the future — by A. H. Allen. (Page 10). a tteresti: 
The show’s effect on Wall Street — by AUTOMOTIVE NEW* ave to 
financial expert. (Page 7). ; sia ~ mea 
In addition to this broad coverage of the New York nanny 0 a. bu 
show, today’s issue also contains roundup stories on —€ 4 t b 
during the past week in Detroit, Los Angeles, Seattle, Roches ei Ba 
and Akron. (Page 2). ne 2 
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~ 


Dust 


far be 


of wim) was it said that, while the 


leliveryie Huey Long advocated the 

“oper the wealth” movement, auto- 
re Igg, dealers originated it long 
Huey became famous? The 
y pmeish was a “piker” compared 
und gpdealers—Huey only wanted to 
nded «somebody else’s wealth. Auto- 
ar jqye dealers not only share their 
wroom but many give most of their 
n. eagal away in the shape of long 


llowances. 
mod@g car & * * * 


d there is any season of the 
when a dealer should take 
to fed cars at a price near their 
ng rigt Value, that season is right 
actu" when new models are com- 

;out. Most dealers can’t get 


cars to take care of their 
of = anyway, and a large 


Arse Cin of this market consists 
nn pople who have sufficient 


to indulge in luxuries, and 

1 PM can afford to trade for a 

ercen. model whether their old car 

orn out or not. They obvious- 

y ‘should pay the cost of the ex- 

: wge, rather than shifting it to 

‘or ysutomobile dealer, and it will 

easier to have them do so 

the glamour of the new 

n just announced is gener- 
e 194ing 80 much enthusiasm. 


coldiveed Its Worth 


istory)jt is timely for this column to | 


€ T@Cwiew a method which has 
- ths used in this trade for some 
at £8. and which has proved its 
iTS. thon many occasions. 
> ne’ * * * 
odele As one example of how it 
e. lwks, S. L. Bowlus, Nash dis- 
be@iuter at Canton, O., tells me 
“"hi@ai when he first heard of the 
jan it sounded good, but he 
, theun'tso sure he could use it. He 
o thked his sales manager for the 
e jnst difficult current deal they 
itowa on the fire—one in which 
ss cee was the greatest difference 
sinegtwen what the dealership of- 
joured to allow for a used car and 
) thut the customer demanded. 
¥salesmanager took him out 
netis prospect, and much to his 
daytrise by use of the plan, he 
owme back with the deal and had 
showght the used car for just $95 
f itsthan the customer had pre- 
uly demanded. 
lane ” of * 


birth Considering 


) 
WH a plan, even though it saves 


fipgut $5 or $10 a car, occasionally | 
di wrth consideration by every | 
and salesman, | 


sa N0bile dealer 
th repeating it will help this col- 


oom work to its goal of constantly 


wera8 profit ideas to readers. 


ntely vou know about this plan 
sdéh have discarded it, better re- 
it. If you know about it and 
ock.¥sing it, the proof of its ef- 
ociveness should give you cour- 
SSB. to continue with it. If you 
we never heard of it, it is an 
“ that will save you consider- 
money during the course of 
: ‘at * * * 

. weed Car Control 
ri@oR this idea I am indebted to 
Monte Peters, who is a nation- 
—' known used car merchandis- 


‘expert. Mr. Peters traveled this | 


atry for many years and is well 
Wn and respected by a great 
ty dealers. At one time he in- 
uted a used car control that 
Soperated by Ford dealers in 17 
ee en ae ate 
















P 
' Bouquet 


*ar John: 
You know we will be more 
’n glad to help you in any 
XY we can with your new col- 
™; in Automotive News. 
Practically all the time we 
W into things that might be 
, Meresting to you, but you may 
ave to prod us a little bit. In 
te meantime we will send you 
“4 bulletins that we think 
| tight be of interest to you.— 
' ld Bates, general manager, 
lotor Car Dealers Assn. of San 
‘Tancisco. 






, Dealers tell me 











Dealers’ or salesmen’s comments, questions or requests may be 
addressed to John 0. Munn in care of Automotive News, Detroit, 
and the writer’s name will be kept in confidence if requested. 
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metropolitan centers. He was the 
man who produced the first NADA 
Official Guide which was required 
during the NRA code. He is now 
publisher of the Pacific Coast Of- 


ficial Guide in Los Angeles. Mr. 
Peters gives credit for originating 
the plan to Steve Quigley, a Gen- 
eral Motors dealer of more than 
25 years’ standing, whose place of 
business is Mobile, Ala. Steve 
Quigley is one of the outstanding 
Southern dealers who not only 
runs a dealership, but also has a 
separate operation — jobbing parts 
and accessories. Steve has been 
president of the Alabama state 
dealers association and contributed 
much to the advancement of the 
trade. 
* * * 
The plan has to do with deal- 
ers jumping up appraisals $25, 
$50 and even more at one time, 
and it is an attempt in the ap- 
praisal process to make a dollar 
look like 100 cents and to indi- 
cate that the dealer at least has 
some accurate idea as to the 
value of the used car, his cost of 
doing business, and that the 
profit on a new car isn’t what the 
| public evidently surmises. It has 

to do with that share of the ap- 
praisals in which the prospect 
has a distinct bargaining in- 
stinct and has declared em- 
phatically that he will not accept 
less than a given amount, and 
has maneuvered himself into a 
position where he cannot accept 
a lower offer and still save his 
face. When this condition arises, 
of course, it calls for ingenuity 
on the part of the dealer or 
salesman handling the canvass. 
The plan that Quigley has 
worked out that is so success- 
ful in a situation of this kind 
can be best stated as advice to 
the dealer or salesman as fol- 
lows: hia 


Play Penny Ante 
N a poker game, where the sky 
is the limit, a raise of a dollar 
doesn’t look very impressive. But 
in penny ante it makes the other 
| players sit up and take notice. 


The sooner that the members 
of this industry start thinking in 
| terms of penny ante, the sooner 
| dealers and salesmen will really 
start making money, for it goes 
without saying that if a dealer 
can make money he can afford 
to pay his sales organization 
more. Few business men would 
care to look at themselves as 
gamblers, but among the people 
who really make gambling a 
business, only the “big shots” 
ever raise the ante like it is 
raised every day in this business. 

oe 


Consider the Effect 

UT consider for a moment the 

effect such magnanimous ges- 
| tures have on the prospect. If you 
| have told him that his car is worth 
$300, for instance, and he holds out 
for more, and you raise the ante 
to $325 or $350, you certainly can’t 
expect him to think that you are 
working on a very close margin, 
or that your original offer was 
| even half-way fair. 2 





The natural assumption that 
any sane person would get from 
such a procedure would be that 
$25 or $50 in this business is just 
“chicken feed” to be dished out 
for the asking. And as such, it 
isn’t very impressive. And the re- 
sult has been exactly that. With- 
out even batting an eye, we “up 
the ante” $25 and still the pros- 
pect isn’t impressed. We haven't 
even started to impress him that 
the $25 is more NET PROFIT 
than many dealers average per 
ear, after all the hundred-and- 
one expenses have been charged 
against it. 





* ” * 


|Men or Goats? 
HE inherent tendencies of a 
goat may be to continue to butt 
| (Continued on Page 15, Col. 4) 








COMMITTEE of Boston Automobile Dealers Assn., which is handling details 


for the annual Boston open house week. Seated, left to right, F. A. Hi 


treasurer; Albion L. 


Henshaw (Noyes-Buick) ; 
(Pontiac), and Allen M. Fay (Chrysler- 


— (Studebaker); Dwight T. 


nehcliffe, 


Danforth (Cadillac-Oldsmobile), president, and Otto A 
Lawton (De Soto-Plymouth), vice-president. 
Harry B. Li 


Standing, left to right, C. S. 
Hersey 
ymouth). 


Horner, Blanchard, Launch 
Nationwide Tour of Dealers 


DETROIT. — Stanley H. Horner 
and Walter E. Blanchard, presi- 
dent and manager, respectively, of 
National Automobile Dealers Assn., 





personal calls on affiliated dealer 
organizations and state directors 
of NADA. The purpose is to bring 
the activities of NADA to the 


have started on a transcontinental | nation’s dealers at first hand, and 
tour by motor which will include | 


speaking engagements in_ states 
from West Virginia to California. 

It is the first time that NADA 
has adopted this means of making 


MeKean Named 
As Chairman of 


NADA Conclave 


NEW YORK.—Plans for the 24th 
annual convention of the National 
Automobile Dealers Assn. were 


| 
| 


| 





to make these activities more ef- 
fective by stimulating the organi- 
zation of more local dealer associa- 
tions. 


The trip will cover a month’s 
time, and talks will be given on 
both the outgoing and _ return 
trips, beginning with the conven- 
tion of the West Virginia Automo- 
bile Dealers Assn. at Clarksburg, 
Oct. 17, and ending with a conven- 
tion of the Minnesota Automobile 
Dealers Assn. at St. Paul, Nov. 13. 

The itinerary is as follows: 


Clarksburg, W. Va., Oct. 17; St. 


among the matters discussed at a| Louis, Oct. 19; Dallas, Tex., Oct. 
meeting of the executive committee | 21; El Paso, Tex., Oct. 22; Phoenix, 
here last Tuesday. The convention | Ariz., Oct. 23; Los Angeles, Oct. 24; 
will be held in Pittsburgh Jan. 20-| San Francisco, Oct. 27; Portland, 


23, 1941. 


| 


Ore., Oct. 30; Seattle, Oct. 31; 


Edgar D. McKean of Pittsburgh,| Missoula, Mont., Nov. 3; Salt Lake 
a vice-president of NADA, has| City, Nov. 6; Denver, Nov. 8; Chey- 


been appointed convention chair- 
man. Serving with him will be 
groups from the national organiza- 
tion and the host city. 

The NADA committee consists 
of L. C. Cargile, Texarkana, Tex.; 


| 


Lynn B. Snow, Oak Park, IIl.; W.| 


L. Mallon, Newark, N. J., and 


President Stanley H. Horner, | 


Washington. 


Members of the Pittsburgh group | 


are Jack Stevens, 
R. H. Brandt, transportation; W. 
N. Owings, special events; H. D. 
Eirman, reception; 
ard, entertainment; Fred E. Holler, 
attendance and C. L. Nutter, pub- 
licity. 

In addition to making convention 
plans, the executive committee 
studied developments in the Wage- 
and-Hour litigation, a test case 
having been started to determine 
the status of automobile dealers 
under this law. 


G. G. McFarland Dead, 


Was Pioneer Pa. Dealer 


HARRISBURG, Pa. — (UTPS). — 
George G. McFarland, 73, pioneer 
automobile dealer in Harrisburg, 
died Oct. 3 in a Philadelphia hos- 
pital from a heart ailment. 


Mr. McFarland became a bicycle | 


dealer in 1894 and, after buying the 
second automobile owned in 
Harrisburg, organized Harrisburg 
Automobile Co. He aided in or- 
ganizing Inter-State Dealers Assn., 
which later developed into Penn- 
sylvania Automotive Assn., and 


vice-chairman; | 


Roy M. How-| 





was president of both groups. He | 


also aided in organizing Harris- 
burg Motor Dealers Assn. 


Company Purchased 


CLEVELAND.—Chester A. Thomp- 
son has purchased Otto Konigslow 
Mfg. Co. here. He will be assisted by 
Rodney C. Murphy in conducting 
operations while Otto Konigslow and 
M. E. Konigslow will also remain with 
the business. The com any manu- 
factures light and meodican weight 


stampings. 





enne, Wyo., Nov. 9; Omaha, Nov. 
11; Des Moines, Nov. 12; St. Paul, 
Minn., Nov. 13. 


Warning Issued 
On Discounts to 


Insurance Firms 


DETROIT.—On the subject of 
“Insurance Discounts,” Minnesota 
Automobile Dealers Assn. has is- 
sued an article which reads in 
part: 


“While considerable progress 
has been made in solving the 
problem of discounts on parts to 
insurance companies, every little 
while there is a report that cer- 
tain threats are being made that 
unless discounts are granted the 
business will have to be taken to 
those establishments who will give 
the discount. At this particular 
time, with costs of doing business 
mounting at every turn, and with 
the knowledge that costs will still 
be materially increased in the fu- 
ture, it behooves every automobile 
merchant to safeguard his profits 
in every place that he can. 

“It has always been our opinion 
that the granting of discounts on 
parts in insurance losses was ab- 
solutely unnecessary and also, in 
some instances, unfair. We take 
this stand not because of any de- 
sire on our part to take issue with 
the insurance companies, but be- 
cause we feel that the insurance 
companies, through their rates, 
have an adequate way of compen- 
sating all losses. A survey is being 
made by the dealers association of 
Chicago with a view of eliminating 
discounts in that city. We hope 
that the dealers of Minnesota will 
stand solidly behind the recom- 


| mendations of the state association 


that these discounts be 
tinued in the future.” 


discon- 
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Md. Studies F inancing Abuse 


{Laws Governing 


Installment Sales 


May Be Passed 


BALTIMORE. — Forecasting the 
possibility of action by the 1941 
session of the state legislature on 
regulatory legislation governing in- 
stallment merchandising, wide- 
spread abuses of installment sell- 
ing in Maryland were cited in a 
report of the research division of 
the State Legislative council. It 
was asserted the abuses worked 
hardships on customers doing a 
$50,000,000 credit business annually. 


Although regulated out of ex- 
istence in many states, such prac- 
tices as illegal attachment of pur- 
chasers’ wages, unwarranted use 
of force in repossessing articles on 
which buyers are in default, the 
signing of blank contracts, charg- 
ing high rates for extension of 
credit, and forfeiture of buyers’ de- 
posits still can be found in Mary- 
land, according to the report as 
made public here recently (Oct. 11). 


“Installment sales in Maryland,” 
the report stated, “are virtually 
unregulated (with no provisions for 
buyers’ protection). 


“A less scrupulous minority of 
sellers has taken advantage of one- 
sided contract provisions and lack 
of legal protection (for the buyer). 

“With (regulatory) legislation 
there is little likelihood that these 
abuses can be eliminated from in- 
stallment selling.” 

The 67-page report presented the 
Legislative Council a comprehen- 
sive picture of the indispensability 
of credit business in the state’s 
economic life, the many ways in 
which the system is currently l- 
able to abuse, and laws which have 
been enacted elsewhere to elimi- 
nate abuses. 

Legislation alone cannot be a 
cure-all, the report said, explain- 
ing that laws merely could “dis- 
courage”—not forbid—people from 
buying more than they could af- 
ford. It added that “even an ade- 
quate statute would be partly 
nullified if installment buyers re- 
mained ignorant of their rights.” 


Overtime Begins 
Now at 40 Under 
Wage-Hour Law 


DETROIT. — A $200 salary 
monthly has been set up by the 
Wage-Hour Administration as one 
of the yardsticks in revised regula- 
tions governing the exemption of 
executive, administrative, profes- 
sional, retail trade and outside 
sales employes from the hours 
restrictions of the labor standards 
law. 

The rules are effective Oct. 24 
when 40 hours becomes the stand- 
ard work week for all workers 
covered by the wage-hour law. 
The present maximum work week 
without overtime pay is 42 hours. 

The new regulations mean, in 
effect, that persons who come 
within the official definition of cer- 
tain of these classes need not be 
paid overtime for work in excess 
of 40 hours a week if they receive 
a regular salary of $200 or higher. 

The revised rules, however, do 
not apply to persons earning $200 
a month or more whose work does 
not come under these _ special 


classifications. 





Parts Dept. Status 

DETROIT.—Dealers operating 
parts departments under special 
arrangement with the factory, 
for the wholesale handling of 
parts to other dealers handling 
the same line of cars, shall put 
their parts department employes 
under the Fair Labor Standard 
Act. The reason is that they are 
considered to be in direct com- 
petition with independent parts 
wholesalers. 

Dealers who do not have a 
special parts arrangement do not 
have to put their parts depart- 
ment under the act if 50 percent 
of the total sales of all depart- 
ments is at retail, regardless of 
whether the parts sales happen 
to be more than 50 percent 
wholesale. 

———————————— 


esses sa is 
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39,000 U.S. Vehicles Needed by Jan. 1, SAE Is Told 





With Ford . . . 





EDSEL FORD and two of his sons inspected the Ford exhibit at the New 
York automobile show. Left to right, Henry Ford II, Edsel Ford and Benson 
Ford at the Ford exhibit. 





FOUR OF THE NOTABLES present at the formal dinner in honor of 
Columbus Day given by Ford Motor Co. at the Ford pavilion in the N. Y¥ 
World’s Fair, are pictured just prior to their part in a one-hour shortwave 
broadcast to Latin America nations through the facilities of CBS. Left to 
right, BR. I. Roberge, in charge of Ford Motor Co. foreign sales, who presided 
at the dinner; James S. Carson, a director of 40 power companies in Latin 
America and chairman of Inter-America House at the New York World’s Fair; 
Dr. Conrado Traverso, consul general of Argentine, and president of the 
Society of Foreign Consuls, and H. C. Doss, general sales manager of Ford. 


With Buick . . . 





AT BUICK’S poe reception in Waldorf-Astoria during the New York show. 
Left to right, Charles Oldfield, chief inspector for Buick; O. W. Young, general 
manufacturing manager for Buick; Gene McCoy, automobile editor of New 
York Daily Mirror; Harlow Curtice, president of Buick, and James A. Beatty 
of New York Mirror. 





OTHERS ATTENDING the Buick reception were, left to right, William 
Stephens, Buick distributor in Minneapolis; W. F. Hufstader, general sales 
manager of Buick; Ole Olson of Olson & Johnson; J. J. Schumann jr., president 
of GMAC, and J. E. McLaughlin of General Motors Acceptance Corp. 


With Hudson . . . 





HUDSON’S PRESIDENT A. E. Barit, left, and George H. Pratt, right, gen- 
eral sales manager, were caught by the cameraman discussing fall sales plans 
at the New York show. 





HUDSON DREW large crowds at the New York Show with a demonstration 


c Styling staged by the Great Drapo, master of the modern art of 
7 7 Josiening as authenticated by Vogue magazine. 


1,200 Members ————____—_— — 





Present at 35th With Chevrolet... 


Annual Dinner 


By Chester Ricker, M.E. 
Technical Counsel 

NEW YORK.—More than _ 1,200 
members of the Society of Auto- 
motive Engineers gathered at the 
SAE’s 35th annual banquet in Com- 
modore Hotel here Monday night 
to hear Assistant Secretary of War 
Robert P. Patterson tell about the 
Army’s “Motorization Policy.” 

K. T. Keller, president of Chrys- 
ler Corp., was toastmaster, while 
Arthur Nutt, SAE president, and 
A. T. Colwell, president of Thomp- 
son Products and SAE presidential 
nominee, were the other speakers. 
The dinner was concluded by a 
concert given by the Seventh Regi- 
ment Band under the direction of 
Capt. Francis Sutherland. 

Keller said, on behalf of the SAE, 
that over 6,000 members’ were 
anxious to help in any way pos- 
sible to further the defense pro- 
gram. The society is also assisting 
in four major ways: By advisory 
committees working with the Army 
and Navy departments; by an ad- 
visory committee cooperating with 
the quartermaster’s department; by 
committees on aircraft parts and 
materials; and by research in air- 
craft materials and lubricants. 

“War,” he said, “is competition 
in its most insidious form.” 

Colwell, in accepting the nomi- 
nation as president of SAE, for 
1941, stressed the fact that no one 
should accept the responsibility of 
this office unless he was able and 
willing to devote his time to it. 

“Unless you had been abroad,” 
Colwell said, “you cannot conceive 
of the vast scale of war prepara- 
tions over there—the tremendous 
mechanization of ground and air 
forces. War is centered about in- 
ternal combustion engines. Fuel 
and oil are essentials of war today. 
The tractor in peace becomes a 
tank in war. We must develop units 
in times of peace which may be 
adapted to war in times of emerg- 
ency.” 

Patterson described the Army’s 
needs for motorized units. 

He said “the Army contemplates 
the procurement of a_ sufficient 
number of vehicles to equip a field 
force of 1,400,000 men with a mod- 
est amount of equipment in re- 
serve. About 186,000 vehicles will 
be required to carry out our policy 
—16,000 have already been pro- 
cured and 39,000 more are to be 
delivered by Jan. 15.” 

He said that five types of ve- 
hicles of commercial cars had 
been standardized: one-half ton, 
1% ton, 2% ton, four ton and six 
ton chassis. 

Two advisory committees from 
SAE are studying the problems, 
one with the ordnance department, 
the other with the quartermaster 
corps. 

Interchangeable parts is a vital 
problem in army motorized equip- 
ment and with the cooperation of 
the SAE advisory committee, it has 
been possible in the quartermaster 
corps to reduce gasoline tank types 





INTERESTED OBSERVERS at the New York show last week were ten 
A. G. Bishop, of Flin 


Gorman, editor, Flint Journal taut 


to right, M. E. Coyle, general manager of Chevrolet; 
director, General Motors Corp., and M. 






































CHEVROLET OFFICIALS attending the N. Y. show included, left to ri 

a M. oe eats eo = T. H. eee ee general ‘a : 
nagers; - KH. Holler, general sales manager; M. E. Coyle, n: l 

and W. G. Lewellen, assistant general sales manager. a 


With DeSoto .. . 


MARDEE HOFF, whose picture graced a cover of Life magazine, was t ¢ 
“De Soto girl’? at the New York automobile show. Here she is, showing L. ¢ 
Peed, De Soto vice-president, how Fluid Drive is demonstrated on the speci 
show chassis at Grand Central Palace. 


With Plymouth . . . 


from eight to three; instrument AL REEVES, New York automobile show manager (center, left), and Chr 
board fittings, spark plugs, and Sinsabaugh, editor of Automotive News, exchange greetings as the 1941 exhib 

’ , . t . | Opened at the Grand Central Palace. With them are H. G. Moock (right), Plyn 
generators from eight to WO; | outh vice-president, and W. W. Romaine, admanager. 


coils, condensers and speedometers 
from six to one; fan belts from 
21 to three; battery sizes from 29 
to one and door handles from 
eight to one. 

The head table held a galaxy of 
63 “brass hats” representing al- 
most every car manufacturer, 
parts maker, fuel producer, avia- 
tion executives and national rep- 
resentatives from the Army and 
Navy departments. 


War Dept. to Seek 


Bids on 60,000 Trucks 

WASHINGTON. — The War de- 
partment is preparing to ask bids 
on $175,000,000 worth of motor ve- 
hicles provided in the third supple- 
mental national defense appropria- 
tion bill recently signed by Presi- 
dent Roosevelt. 

The program includes purchase 
of 60,000 trucks and 18,000 motor- 


J. E. BAYNE, Plymouth general sales manager, shows Carol Bruce, cingt 
star of ‘Louisiana Purchase,” some of the fine points of the new phae 
model at the New York automobile show. 





dling automotive bearing replace 


Link-Belt’s Automobile 


*ycles, ¢ rhich will be as- ° ments. ; 
— aa eee meaning they Bearing Sales Increase} Link-Belt has been in this fiel 

|are to be built on standard lines CHICAGO.—Harry Reisser, man-| only a year. Reisser further 4 

and are not specially designed | ager of replacement distribution of | nounced that the company “J oe 
| equipment like scout cars and|Link-Belt Co., has announced that | have an exhibit in the ane ie 
jtanks which require extensive | the company has greatly increased Auto Service Industries Sho “8; 
| preparation for manufacture its distributor organization han- | be held here. lillac, 


Show Activities 


——— 


id. 


7 — —————————————— +. 


“ith Dodge... 





YING at the Dodge exhibit of the New York show, this quartet of 
t advertising talent, exposed itself to the camera of the photographer. 


e left 
Flin 4 to right, Charles E. Coe, assistant manager of Dodge passenger car 
ournal, gtising; K. N. Woodruff, Detroit representative of American magazine; 

yrson 5 Poag, Dodge assistant general sales manager in charge of adver- 
gs; John St. Clair, Detroit office of Collier's. 


N. ¥. SHOW, Frank J. Timmens, general sales manager of Dodge, treats 
th’s vice-president, Harry G. Moock, to a working demonstration of 


Fluid Drive, a special-equipment feature in 1941 Dodge models. 


ith Oldsmobile . . . 


IR) New York governor, Al E. Smith was one of the visitors to the 
a Seucenl Wesheve cars at the Waldorf-Astoria hotel during New 
s automobile show week. Smith ‘took the wheel” of a 1941 Oldsmobile 
n while he visited with S. E. Skinner, general manager of Oldsmobile. 


v 


nterest in Oldsmobile’s Hydra-Matic 
New York during automobile show 


} 
4 


VESTS of General Motors displayed 
a 2 ee tere president of the United States, Herbert 


_eunene, Mose poe’ . Ralston, general sales manager of Oldsmobile. 


valith Cadillac .. - 


singi 
yhaet 


place 
S fiel 4 : is 
or an 
y wil 
ominj'HREE GUESTS. at 
ow tee for a discussion. 


¥8; Boyden Sparks, author, 
lillac, 





in New 


reception 
Chris Sinsabaugh, editor of 


Garrett York last week 
Automotive 


manager of 


the Paul 
Left to right, 


and Nicholas Dreystadt, 


general 


Set New Marks 
At4Ist Exposition 


(Continued from Page 1) 


gain of almost 40 percent over last 
year was reported for the early 
days and there was no evidence of 
diminishing interest. 


Besides coming in greater num- 
bers, an unusually large propor- 
tion of the visitors were in a seri- 
ous buying mood. Sales records 
were being shattered during the 
early days of the show and, here 
again, it appeared likely that the 
final count would reach a new 
high. The sales gains appeared to 
extend through all price brackets, 
and purchasers’ insistence on im- 
mediate delivery was taken as fur- 
ther evidence of the far-reaching 
appeal of the new models. 


With a background of color and 
animation, the $250,000 worth of 
new models displayed by 18 manu- 
facturers of passenger’ vehicles 
and eight makers of light trucks 
and commercial vehicles were the 
focal point of interest, despite the 
show’s many other attractions. 


Among the innovations welcomed 
by show visitors, as an aid to their 
selection of new cars, was the im- 
proved lighting system which had 
been installed in the Palace for 
exposition. This gave the prospec- 
tive buyers an opportunity to see 
the various models under the most 
exacting conditions. 


Providing a sharp contrast to 
the new models and succeeding in 
its aim of emphasizing four de- 
cades of automotive progress, was 
the historic car exhibit on the 
fourth floor of the Palace, where 
40 antique horseless carriages were 
shown. The ancient vehicles ranged 
in vintage from 1898 to 1910. 


Visitors were obviously impressed 
with the sharp contrast as they 
walked from the museum of an- 
tiques to the lower three floors, 
where the 1941 cars were shown 
with their engines of 75 to 165 
horsepower, their smooth, flowing 
body lines and their compartments 
luxuriously upholstered, electrically 
lighted, heated and_ ventilated. 
There was no doubt that the show 
committee had provided through 
the display an attraction of de- 
cided promotional as well as en- 
tertainment value. 


Safety was stressed even more 
than heretofore at this year’s 
show, with such exhibits being 
conducted by the National Safety 
Council, American Automobile 
Assn., Aetna Casualty and Surety 
Co., New York University Center 
for Safety Education, New York 
City police department, State De- 
partment of Taxation and Finance 
and others, as well as being em- 
phasized throughout the _ entire 
show and by the new models 
themselves. 


Most of the principal safety ex- 
hibits offered a variety of tests for 
drivers to prove their physical fit- 
ness and skill. While many of the 
visitors interestedly participated in 
these, a fewer number were anxious 
to try out equipment shown by 
the National Safety Council to 
measure alcoholic content of the 
breath. Although this display at- 
tracted much attention, more than 
a few of the visitors seemed con- 
tent to watch others blow up little 
rubber balloons used in making the 
analysis rather than to prove the 
test’s accuracy in measuring what 
they themselves might have im- 
bibed. 

Among the more popular of the 
special exhibits was that of the 
AAA where visitors were polled as 
to their opinions on various auto- 


motive issues. The results of this 
poll, taken annually at the show 
by the AAA, is used by the as- 
sociation in forming its policies 
and programs designed to improve 
motoring conditions. 

Two service facilities for visi- 
tors were in operation during the | 
show. One was a booth arranged 
by Carroll E. Mealey, New York 
state motor vehicle commissioner, | 
to aid New York drivers in renew- 
ing their drivers’ licenses The | 
other facility was a recruiting 
Station where enlistments were 


taken for the New York Guard 


Supplementing the Palace ex- 


With Studebaker .. . 
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. Show Activity Boosts 1941 Sales Forecasts 





CANDID CONFERENCE. Commander E. F. MacDonald, president, Zenith 
Radio Corp., and George D. Keller, vice-president of Studebaker Corp., having 
a quiet discussion in the Studebaker exhibit at the New York show. 





THESE GENTLEMEN have their attentions fixed on the Studebaker exhibit 
at New York show. Seated at left are, C. Scott Fletcher, sales manager of 
Studebaker, and J. P. Roche, president of Roche, Williains & Cunnyngham, 
Inc., Studebaker agency. Standing are, John Downey Studebaker sales promo- 
tion manager; George D. Keller, vice-president; R. F. Gloster, assistant sales 
manager; George Slocum, publisher of Automotive News; Edward Kruspak, 
Automotive News representative in Manhattan; Colin M. Selph, advertising 
manager of Automotive News, and Chris Sinsabaugh, editor of Automotive News. 


With Pontiac .. . 








ON THE EVE of the opening of the New York automobile show, B. C. 
Forbes, center, economic and financial writer, interviewed D. U. Bathrick, left, 
general sales manager of Pontiac, and Harry J. Klingler, Pontiac’s president 
and general manager, on prospects for the coming year. 





_IN PONTIAC’S exhibit at the General Motors salon at the Waldorf-Astoria, 
New York, were, left to right, Herbert Hoover; Harry B. Lasher of Motor, 
and Chris Sinsabaugh, editor of Automotive News. 


With Nash. . . 





LOOKING UNDER the hood at Nash’s exhibit at the New York show are, 
| left to right, George W. Mason, president of Nash-Kelvinator, and William A. 
| Blees, general sales manager of Nash. 


| position, and also drawing favor- | while visiting the National Show, 

|}able response, were the ee freely in optimistic 

| conducted shows of General Motors| vein after witnessing the en- 

|} at the Waldorf-Astoria and Chrys-|thusiastic show response, which 

ler at its International Salon in| they interpreted as an indication 

the Chrysler building | of continuing sales gains during 
Many automotive executives, the new model year 
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AUTOMOTIVE OUR PLATFORM 


1. A continuing understanding between manufac- 
io cond a oe and fair profits for both. 

n eventual profit for the dealer on ev { 

vehicle handled. : seats 
Better dealer service and lubrication facilities 
operated at a profit. 
No diversion of fuel taxes from their intended 
use in highway construction and maintenance. 
No government bureaucracy control of the auto- 
motive industry. 
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Breaking the Bottleneck 


N naming Bill Knudsen head of the National Defense Ad- 
. visory Commission, Uncle Sam put the right man in the 
right place. We always have felt Knudsen would be the tower 
of strength in building up our defenses in anticipation of 
trouble with warlike overseas neighbors, and this faith has 
been justified by the way he has taken steps to break the one 
bottleneck that has held this country back in its defense 
program—making tools and dies in sufficient quantities to 
make our air armada invincible. It took a Knudsen with 
his intimate knowledge of automobile manufacture to put 
his finger on the weak link in the chain. He was the one man 
at Washington who knew what the automobile industry 
could do in this emergency. So undoubtedly he whispered 
into the ear of the automobile manufacturers that the coun- 
try needed their full help and cooperation to do the job in 
the right way, and needed it now. Which resulted in last 
week’s offer to subordinate work on model changes to the 
extent necessary to the utilization of the industry’s facilities 
on airplane parts and make possible mass production on 
airplanes. 


As we understand this offer, the plan back of it is to set 
up what might be called a national assembly plant, possibly 
built by the government, where the ships would come off the 
line in finished form. The automobile manufacturers are to 
make the various parts in their own factories and ship them 
to this national plant for assembly. Further, if necessary, 
the automobile industry is willing to forget their own prob- 
— . regarding new tools and dies. Uncle Sam will have 
the call. 


The automobile industry is to be congratulated for its 
patriotism, and undoubtedly it will go the limit if need be. 
But it is thought that the industry has so much plant ca- 
pacity and skilled labor that, not to overlook its executive 
strength, this help can be given without making them stop 
the manufacture of automobiles for 1942. True, next season’s 
models may not have what we sometimes call radical changes 
in construction as we have been wont to look for. The in- 
dustry can well dispense with these by not calling on the 
tool and die makers, contenting themselves with body 


‘ changes, the additions of gadgets and other things which do 


~*~ 


not require new tools and dies and still make the 1942 prod- 
uct look different and thus not change the buying habits 
of the public which always has been keen to change-over 
annually. 


We think we can assure the automobile dealers of this 
country, war or no war, that they will not have to go out of 
business because the manufacturers cannot build new models 


for them. 
* % x 


“fMHE ramparts we watch” in this industry of ours are the 
accomplishments of the Automotive Safety Foundation, 

supported by car makers and their allies, who have furnished 

$2,000,000 in the last five years to carry on the work. Much 

has been accomplished by President Paul Hoffman, who says 

“the overall rate of fatalities on the yardstick of road use can 

be brought down to 6 per 100,000,000 vehicle-miles in an- 

other 10 years. If the rate had been 6 instead of 12 this year, 

it would have meant a saving of 16,000 lives, 500,000 in- | 
juries and $500,000,000 in cash loss.” 
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By GEORGE M. SLOCUM 





New York (Waldorf-Astoria Hotel) 
Oct. 17, 1941 


THE 41ST. As if to silence those 
ANNUAL who minimize the ne- 
N.Y. SHOW cessity of annual auto- | 

mobile shows and the 
national show in New York par- 
ticularly, this year’s offering in the 
Grand Central Palace is easily the 
best I ever have attended. Even 
the old Palace has had its face 
lifted and taken on the glamour of 
a debutante. From the minute you 
climb the golden stairs and step 
into the building, you are impressed 
with the fact that each individual 
manufacturer has attempted to 
“steal” this year’s show by adding 
some novelty in action or decora- 
tive effect which will attract the 
attention of the crowds to their | 
exhibit. 





* * * 


Hudson, for example, has an} 
adroit Frenchman draping a lovely | 
young thing with a few yards of | 
velvet (or maybe it is voile) and | 
right before your very eyes she 
ends up wearing a revealing eve- 
ning gown. Just the reverse of the 
“strip-tease,” but a relief from the 
old-fashioned cutaway chassis. It | 
makes the gaping multitude stop- 
look-and-listen to what Hudson is 
offering. Packard, just down the 
aisle, is in competition with a 
Punch-and-Judy show, with minia- 
ture cars and lifelike little figures | 
which tell a sales story in a novel | 
way. Both Chrysler and Buick 
have built actual models of what 
we can look for in 1950—maybe 
before, who knows? I remember a 
streamlined job Briggs showed | 
one year to get the public’s reac- | 
tion, which within a couple of | 
years was standard in many lines. 

a. *& eS | 


Coming into the New York | 
national show for the first time in 
history, Ford puts on a display of 
its complete line of Fords, Lin- | 
colns, Zephyrs and Mercurys | 
against a bright background of 
bright Spanish colors which help 
to make the second floor at this 
year’s show as attractive as the one 
on the main floor. Studebaker has 
a demonstration of the modern 
third-dimensional pictures. Shown 
in natural colors on a_ regular 
movie screen, they appear slightly 
blurred until you look through the | 
“rose-colored glasses” with which 
each incoming member of _ its! 
audience is presented. The effect, of 
course, is what you used to get 
when you looked through grand- 
pa’s stereoscope at “Niagara Falls 
in Winter” or “Brooklyn Bridge 
by Moonlight,” but when 1941 
Studebakers and magazine - cover | 
girl models appear life-size right 
before your eyes it is a little) 
breath-taking. I wonder how long | 
it will be before full-length movies | 
are made this way? Perhaps they 
wouldn’t have to offer double- 
features, dish sets and “bank 
nights” if they would take ad- 
vantage of this marvelous inven- 
tion which would bring practically | 
the actual stage to every town and 
hamlet in this country. But back 
to the show! 








* * * 


Pontiac had one of the highly | 
complimented exhibits, with a 
unique combination of lighted 
murals of Indians and_ scenes 
which suggested the Indian coun- 
try, which tie up naturally with 
their Indian-head trademark. A 
new and unique cut-away treat- 
ment of body lets you see down 
into the car that is displayed on | 
an angle is here in Pontiac and, I 
believe, in one or two other of the 
GM exhibits. Plymouth has gone 
in for a full line of cars and lec- 
turers against a modernistic back- 
ground of colored mirrors which 
made you catch your breath. May- 
be I’m getting more impression- | 
able in my declining years! Which 
reminds me—that Fisher Body 
adds a touch when they brought a | 
1907 Cadillac for the center of their 
exhibit and dressed it with a dash- 
ing young couple of the “Gay 
Nineties” period. Some day some 
smart car exhibitor is going to 
show an old car AND its old price | 
tag! 


6 * 


To get the crowds to take the 
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‘The Ramparts WE Watch” —__ 


In This Corne 


The views expressed in 
be observed upon request. 


In Operation 

In response to a request made to 
the Automobile Manufacturers 
Assn., I was advised to apply to 
you. 
I should like to have detailed 
estimates of cars in operation in 
the United States by makes, states 
and model years. 

If this information is given in 
your Automotive News ALManac, I 
shall appreciate your sending a 
copy to me.—A. R. Williamson, as- 
sistant secretary, State Farm Mu- 
tual Automobile Insurance Co., 
Bloomington, Il. 

Epitor’s Note: Under separate 
cover we are mailing you a copy 
of our 1940 ALmanac, which gives 
the data you request on pages 
9 to 23. 





elevators to the fourth floor and 
work their way down, Al Reeves 
this year brought together a col- 
lection of old cars that were really 
old ones. They came from many 
collections — Ford, Smithsonian, 
Jimmy Meltons—and all in all, com- 
prised the most interesting collec- 
tion of antiques I ever have seen. 
I liked best the little old “steamer,” 
built as fine as a watch, made by 
Carl Breer when he was a boy of 
17! The idea is grand, Al, but can 
you dig up as good a one for next 
year? * * * 

You can get either kind of a re- 


os aeanie | 
port on show attendance this week, | a. Se, Ente Geneo), BAe 


depending on whether you talk to 


| Production 


a show or an anti-show addict. I | 


would say the crowds are ahead of 
last year; certainly the interest is 
and the show itself from every 
standpoint is better than any I can 


remember. This is, as the saying | 


goes, sticking my neck out about 
as far as I can get it! Wel!, come 
tomorrow it will be Friday. Just 


now heading home from the show 
—as usual by the kind of trans- 
portation from which I derive my 
beer and skittles. I am coming 
over the new “Pennsylvania 161- 


|one week ago I arrived here. I’m | 


29-30—Pittsburgh. National Automot 


mile turnpike,” the most im-| 
portant highway development in 
America, so I can tell you more 
|!about it next week. Now signing 
off.—G. M.S. 





‘Still Running 


this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 










Your weekly production stories 4 
interest me. What is the highest 


monthly automobile production \eetin 
ever attained?—Aircraft Manufac- sy 


turer. 
Epitor’s Note: 663,811 in April, 
1929. 


| Coming Events | 


17-24—Madison. Automobile Show. 


urned : 
» Mot 
duled 1 
u adjo 
because 


%G;- 





OCTOBER 


19-26—Baltimore (Fifth Regiment Ar- 


mory). Automobile Show. 


19-26—Boston. Open House Week. 
19-26—Pittsburgh (Hunt Armory). An- ; 


19-26—Buffalo. Automobile Show. 


19-26—Newark. Automobile Show. 


nual Automobile Show. B 
19-26—Washington. Automobile Show. 


20-26—St 


Louis. Annual Automobile eH’ 


ow. 
20-26—Portland, Me. Annual Automo- 


24-25—Chicago (Palmer House). Amer- 


Annual Convention. 


bile Show 
uxury 


ican Battery Manufacturers Assn. ‘matic 


25-26—Norman, Okla. Automobile Show. ipmen 
26-Nov. 2 — Milwaukee (auditorium). m eas 


Automobile Show. 


26-Nov. 3—Chicago (International Am- of mat 


Epithestrep. Chicago Automobile ture | 


ow, trated 
26-Nov. 3—San Francisco. Annual Auto- trol k: 
mobile Show 3 


28—Detroit 


Sixth Annual Convention. 
29-Nov. 3—Omaha. Automobile Show. 


(Book-Cadillac). National “matic 
Automobile Transporters ASSN-+ ment ¢ 


ly sim 


31-Nov. 1-2—Los Angeles. (Hotel Bilt-') is a 


more). SAH National Aircraft Pro- “pmen 


duction mete na tit 


"MBER 
4- 9—Grand Rapids, Mich. (Civic Audie Meta] 


torium). Annual Automobile Show. ja] a 


& ature 


tional Fuels & Lubricants Meetin®. 


9-16—Columbus, O. Open House Week. “ing t 


11-14—Los Angeles. American Trucking ming | 


Assns. Annual Conclave. 
12-13—Akron (Mayflower Hotel). 


ohio’ of 


Dealers Assn. Annual Convention. tals w 


13-14—Minneapolis. Minnesota Autom? tsion 


bile Dealers Assn. Annual Conver lely y 


tion. 2 tal 
14-15—Washington. Thirty-eighth an-“4! Co) 


2-7—Oklahema City. Automobile Show. 
9-13—New York. 


9-14—Chicago 


6-10—Detroit. 


nual convention of American Auto- Jansjoy 


mobile Assn. see 
DECEMBER 


2- 6—New York (Hotel Astor). Ameri- 2y of } 


can Society of Mechanical Engi-t gpec¢ 
neers annual meeting 


National Assn. 0 
Manufacturers. Annual Meeting. 


Pier). Ann 
ee ice Industries 





NIC 
SAB ‘ae 


vile 
Annual Convention. 


Automotive Serv 


Show. 

JANUARY 
(Book-Cadillac). 
Annual Meetine 


Dealers Assn 


“financial 


44) to Automotive News 

gw YORK. — The automobile 

\| ; here last week convinced 
gnancial community and other 

ions of the city, that the motor 
‘industry is offering for 1941 
nest cars in its history. Wall 
et is willing to accept the 

aasts of 10 percent to 20 per- 

} 





~ | tevrolet’s Sales 


} 


joar 308 Percent 
| Above °39 Period 


jETROIT.—Immediate sales 
registered by the 1941 Chev- 
% introduced Sept. 21 increased 
mg the second 10 days of the 
¢ model season, it was an- 
aeed here by W. E. Holler, gen- 
jsales manager. 

gevrolet dealers reported a total 
9056 new passenger and com- 
vial car sales during the first 
ays of October, he said. This 
+msents an increase of 22,699 
j over the same period last 
rfor a gain of 308 percent. 
ied car sales likewise were up 
4a total of 41,207 reported by 
irs. This is an increase of 
13 units over the first 10 days 
October last year, and is an 
nase of 40.2 percent. 
/ athe final 10 days of Septem- 
} :the preceding period this year, 
ler said, dealers retailed 26,163 
sand trucks. 





ungstown Nine Months’ 


les Beat All 1939 Marks 
(OUNGSTOWN, O.— September 
mobile sales show 319 new 
3 48 trucks and 1,027 used cars 


ailed, against 310 new cars, 45! 


tks and 929 used cars in Sep- 

aber, 1939. 
‘or the first nine months 5,493 
¥ cars, 672 trucks and 11,228 
4 cars were sold compared with 
li new cars, 542 trucks and 9,- 
lused cars in the same 1939 pe- 
ries 4 
hest —_—_—_—————— 
tion eeting Again Postponed 
fac- scHMOND, Va.—(UTPS).—The oft- 
urned stockholders’ meeting of the 
%® Motor Car Corp., which was 


duled to be held here Oct. 9, was 
«2 adjourned, this time until Oct. 


a because of the lack of a quorum. 
ecause of the lack of a quor.__ 


7, Aa 444A 


Ar- 


~BI-METAL 


bile ICH” LIGHTS UNFAILINGLY 


ym0- 


ri, 








mer- luxury several seasons ago, the 
D omatic cigar lighter is standard 
1ow. ipment on most 1941 cars. Apart 
m)-m ease of handling, this wind- 
am- *f match is an important safety 
bile ture because it is so easily 
tated simply by pressing the 
trol knob. The lighter pops out 
onal ‘matically when the heating 
sN+ment gets red hot. This exceed- 
, %y simple but important acces- 
Bilt-'Y is an ingenious scientific de- 
Pro- ‘opment. Its functioning depends 
a tiny hidden thermostat. This 
udi- Metal thermostat is made of 
oW+ tial alloys which control tem- 
at ‘ature automatically, thus pro- 
eek. ting the heating element from 
‘singming out. The thermostat con- 
yhio’S’ of a “sandwich” of two 
ion, tals with different thermal ex- 
M? sion rates. One of the most 
vem iely used combinations is _bi- 
an- ‘lal consisting of a layer of low 
uto- Xansion Invar — a ferro Nickel | 
°Y — welded to a high expansion | 

eri- *y of Nickel and chromium. Thus | 
ngi-® special properties of Nickel | 
alloys increase | 


uto- 


"of the pleasure and 
ual safety of driving. 
ny THE 

AB INTERNATIONAL 
pile NICKEL COMPANY 


ion. 


INC. New York, N.Y. 
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STOCK PRICE AVERAGES 


Previous Latest Year 

Week Week Change Ago 

BE GIB vc cccccsecss 34.10 33.88 —0.22 37.54 
10 car-truck co.’s .... 35.81 35.62 —0.19 26.09 
10 parts-access, ... 27.69 26.79 —0.90 28.06 
4 tire-rubbers 16.65 16.23 —0.42 26.09 





cent gains in sales for the model 
year after having viewed the new 
models. 

At the same time, other factors 
continue to dominate the price 
trends of automotive shares in the 
various stock markets. It is quite 
well established, however, that the 
domestic situation is a more im- 
portant factor than at any time 
during the past year. 

Perhaps for the first time since 
the European war started, develop- 
ments on the domestic front are 
outweighing war news as major 
day to day factors in the market. 
This does not mean, however, that 
the war has lost its potence as a 
factor and any sudden important 
turn in that news has an impor- 
tant influence. 

As to the presidential election, it 
is the belief of some observers 
that despite the fact that Presi- 
dent Roosevelt is favored in the 
betting for reelection, the stock 
market has not yet discounted 
either his election or his defeat. 
This discounting may provide the 
next important move in the mar- 
ket, some predict. 


Knudsen 


(Continued from Page 1) 
I have always gotten it, without 
reservations of any kind,” he said. 
“I think American industry is just 
as patriotic as any industry in any 
country.” 

Knudsen said senators and rep- 
resentatives from farming states 
had put pressure on him to estab- 
lish industrial plants in their lo- 
calities, but that he had been 
forced to point out that produc- 
tion speed demanded using exist- 
ing plants. 

“Some people believed we should 
put national defense orders on top, 
and ordinary production under- 
neath. Others thought the defense 
program should be fed into the in- 
dustrial machine, so as to upset 
ordinary business as little as pos- 
sible. 

“It wasn’t possible to put defense 
orders on top right away, because 
tools and fixtures were not ready. 

“From what I know of the pro- 
gram, I think we'll be there when 
the time comes.” 


Michigan Trucking Assn. 
To Meet in Detroit Oct. 22 
DETROIT. — Michigan Trucking 

Assn. will meet here Oct. 22 at the 

Masonic Temple to hear speeches 

by Manfred Burleigh, of Grey- 

hound Lines, and Senator Arthur 

H. Vandenburg, of Michigan. 

The meeting is being held to 
show the responsibility of manage- 
ment in developing a_ successful 
driver. 


New Trouble Light 


ARLINGTON, N. J.—Emeloid Co. 
has developed a new Mekanix-lite 
which, due to a new use of curved 
light principles, enables repairmen to 
see into difficult locations. An adapter 
may be used in conjunction with the 
light. which has a magnet attached 





for the mechanic’s convenience. 





CANNON BALL BAKER, driving a Crosley Covered Wagon, arriving at the 


New York show after a run of 6,51 


and East by the Southern route, through Florida and up the coast. 
station operator; 


to right, Jack Reich, filling 
manager of the Crosley exhibit. 


Los Angeles 
Left 
Baker, and Quinton Adams, 


miles from Cincinnati to 


Pontiac Sales Rise 63% 
In First 10 Days of October 


NEW YORK, — National retail 
deliveries of Pontiacs for the first 
10 days of October as released by 
D. U. Bathrick, general sales man- 
ager, from the Pontiac headquart- 
ers at the automobile show were 
8.243 compared to 5,032 for the 
same 10-day period a year ago. 
This is an increase of 63.8 percent 
over last year and as Bathrick 
points out, is well above the gain 
required to produce and sell an 
anticipated 300,000 Pontiacs during 
the 1941 model year. 


Retail deliveries for the 10 days 
also were 49.7 percent over the last 
10 days of September. Unfilled re- 
tail orders are 8,028 above the same 
date of 1939 and have gone up 
2,365 in the last 10 days. 


Used car sales are keeping up 
their all-time record breaking rate 
with an increase of 2,312 units sold 
over the first 10 days of October, 
1939, and an increase of 280 units 
over the last 10 days of September. 
Used car inventories in dealers’ 
stocks nationally are turning over 
at the rate of once every 28 days. 


Deliveries of Pontiacs in the At- 


Oldsmobile Sales 
Break All-Time 
Oct. 1-10 Record 


LANSING. — Sales of Oldsmobile 
sixes and eights for the first 10 
days of October totaled 5,654 units 
and established an all-time com- 
pany sales record for this period, 
according to a report issued last 
week by D. E. Ralston, Oldsmo- 
bile’s general sales manager. An 
increase of 1,888 cars or more than 
50 percent over the 3,766 cars solid 
during the corresponding 10-day 
period last year was also reported. 
Sales for the last 10 days of 
September totaled 4,835 cars. 


“Oldsmobile dealers in all sec- 
tions of the country report enthu- 
siastic reception from the public 
for our six new series of cars,” 
said Ralston, “and prospects of 
Oldsmobile’s biggest sales year are 
much in evidence. 


Ralston also reported that sales 
of used cars for the first 10 days 
of October established a new com- 


pany record for this period with 
sales of more than 12,250 cars. 





FORMER GOV. Alfred E. Smith demonstrates the proper driving form for | 
the 1904 Cadillac, in which he is seated at the General Motors show at the 


Waldorf-Astoria, { 
ae Fisher Body, and Derethy Snyder. 


New York, to William S. McLean, 


director of oe | 


lantic region which extends along 
the seaboard from Maine to 
Georgia are even better than na- 
tional average, Bathrick points out, 
with a gain of 125 percent over 
the corresponding period of Sep- 
tember. The New York zone con- 
tinues to be Pontiac’s leading 
territory, with Pontiac registra- 
tions in fourth place in metropoli- 
tan New York. 


Aircraft News 


| Of Interest to the Automobile Industry | 


Defense Commissioner William S. 
Knudsen has advised aircraft com- 
panies throughout the U. S. that 
immediate expansion of facilities 
is needed. He said the industry 
would have to triple its capacity 
as of July 1, 1940. 

From July 1, to Oct. 4, the 
Army and Navy have placed 
contracts worth $1,227,668,237 for 
almost 20,000 planes, a_ recent 
survey showed. 

> *¢ & 


Henry Ford has opened an air- 
plane mechanics’ school at the 
River Rouge plant in Dearborn. 
The course will last 60 days. 
Students enrolled are outstanding 
high school young men who have 
been chosen for their mechanical 
ability. At the conclusion of the 
course, the students will return 
to their regular jobs in the fac- 
tory and, wpon completion of the 
Ford aviation motor setup, will 
step in and take jobs as me- 
chanics. 





s ¢ * 


Twenty-one enterprises engaged 
primarily in the manufacture of 
aircraft and aircraft equipment 
did business in 1939 of approxi- 
mately $274,000,000, compared with 
$198,000,000 in the previous year, 
according to the Securities and 
Exchange Commission. 


The firms reported a combined 
operating profit for the year of 
$45,000,000, or 16.5 percent of sales, 
compared with an operating profit 
of $28,000,000, or 14.3 percent of 
sales, in 1938. 

Aeronautical Chamber of Com- 
merce of America, Inc., has laid 

before the Senate finance com- 
mittee a survey, showing that 
the aviation industry completed 
expansions costing a total of 
$52,445,255 between Sept. 8, 1939, 
the date the national emergency 
was declared to exist, and July 
10, 1940, the date used by the 
House ways and means com- 
mittee for the beginning of 
amortization under the proposed 
new excess profits tax legisla- 
tion. The chamber pointed out 
that unless Sept. 8, 1939 is used 
for amortization purposes, the 
manufacturers will have on their 
hands a large investment in idle 
facilities not needed under nor- 
mal conditions, 


“Dealers Tell Me,"’ by John O 


Munn, is an open forum for the 
expression of dealers’ opinions. It 


appears weekly in Automotive News. 


fall Street Believes’4.1 Means 10-20% Car Sales Gain 


mestic Scene Is Creeping 


| Back To Influence Market 





Defense 


(Continued from Page 1) 


mass-production methods of the 
automotive industry.” 

A committee will be named by 
AMA's president to cooperate with 
the National Defense Advisory 
Commission to survey automobile 
and automobile body shops and to 
“develop and make effective a plan 
for the production of airplane 
parts.” 

“The manufacturers of motor 
vehicles,” the resolution said, “now 
are informed that the vastly ex- 
panded airplane production indus- 
try is, or shortly will be, overtaxed 
by the load imposed upon it by the 
current aviation procurement pro- 
gram. They further understand 
that a program of standardization 
on certain highly important defen- 
sive military planes has_ been 
developed upon existing designs, 
making it possible now for auto- 
motive industry mass production 
methods to be brought into play.” 

Although the automotive indus- 
try already has defense orders for 
more than $500,000,000 worth of 
airplane engines, tanks, guns, etc., 
additional efforts to further the 
national defense program were 
pledged. 

Reports from Washington are that 
the automobile plants would be 
expected only to turn out the 
parts for standardized planes. As- 
sembly will be done by aviation 
companies now in the _ business. 
New assembly plants are going up 
in many sections of the country, 
and the expectation is that the 
Detroit factories soon will be feed- 
ing a steady stream of parts to 
them. 

Agreement of the automobile 
companies to _ subordinate their 
model changes to aviation needs 
was described in Washington as 
fitting one of the last and most 
important pieces into the air- 
armada picture. 

How important the arrangement 
may prove is indicated by the 
fact that men prominent in the 
motor industry expect production 
of planes to reach 12,000 a month. 
William S. Knudsen said last week 
that current production is about 
950 planes a month. 

Concerns pledging additional de- 
fense help were Autocar Co., 
Brockway Motor Truck Co., Chrys- 
ler Corp., Corbitt Co., Crosley Corp., 
Diamond T Motor Car Co., Federal 
Motor Truck Co., Ford Motor Co., 
General Motors Corp., Graham- 
Paige Motors Corp. 

Also Hudson Motor Car Co., Hupp 
Motor Car Corp., International 
Harvester Co., Mack Brothers Mo- 
tor Car Co., Nash-Kelvinator Corp., 
Packard Motor Car Co., Reo Motors, 
Inc., Sterling Motor Truck Co., 
Studebaker Corp., Walter Motor 
Truck Co., White Motor Co., Wil- 
lys - Overland Motors, Inc. and 
Yellow Truck & Coach Mfg. Co. 


Ahrens Reports 
Cadillac Sales 
Approach Peak 


NEW YORK. — Evidence that 
1941 is likely to be one of the best 
automobile years on record was 
furnished at the automobile show 
here last week by D. E. Ahrens, 
general sales manager of Cadillac. 

Ahrens reported the best Cadillac 
Oct. 1-10 business period since 
1928, with volume above the 1,200 
mark. 

“Despite the high relative show- 
ing of the period, however, figures 
still give no true insight into the 
manner in which the new models 
huve taken hold,” he continued. 
“On the same day that we closed 
our retail books for the first 19 
days of October, we received at the 
factory orders for 1,284 additional 
cars. Lacking data, I do not recall 
that our company has ever topped 
this volume of business in a single 
day.” 
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* Enjoy your visitin sparkling 
surroundings at Chicago's 
very newest hotel 

Allan G. Hurst, Mgr 


KNICKERBOCKER 


Chicago's nworet 














N.Y. Exhibits, Stre 


Dramatic Patter Replaces 


Chassis in Many Displays 


By Chester Ricker 
Technical Counsel 

NEW YORK.—No stone was left 
unturned to increase the enter- 
tainment and educational value of 
the exhibits at the National Auto- 
mohile Show. 

The show management allowed 
greater freedom in decorating ex- 
hibits and kept the general atmos- 
phere, that of the Western Hemis- 
phere, with flags and decorations 
of the countries of North and South 
America. 

New in the show this year were 
the exhibits of Ford Motor Co. and 
a display of old cars of both pas- 
senger and racing types. The Ford 
exhibit was a show within a show, 
an entire gallery being taken to 
display Ford, Mercury and Lincoln 
cars. The entire Ford show was 
enclosed by individual plaques in 
color on each wall. 

These portrayed, in an allegori- 
cal way, different features of the 
cars. At one end there was a top 
view of a Ford car, in which six 
persons were seated. The top lifted 
up so one could look inside the 
body. This exhibit was mounted 
vertically but when viewed from 
the floor one felt as though they 
were looking down on a car from 
a third or fourth floor window. 

The entire exhibit was the handi- 
work of Walter Darwin Teague and 
was up to the standard he has set 
for World’s Fair Ford exhibits in 
the past. 

Everything was done to increase 
the entertainment value of ex- 
hibits as well as educational. Be- | 
cause of this new tempo, there 
were no chassis in the Chevrolet, | 
Plymouth or Ford exhibits. Instead, ! 
young men and women put on a! 
patter that was dramatic, enter- 
taining and brought out the sales | 
points of the cars rather than the | 
technical details. 

Chevrolet had a Miami beach 
scene at one side of its exhibit, 
from which the talks about the 


exhibit are given. Plymouth had, 
its exhibit backed by colored mir- 


ror backgrounds that gave a flash | 
to the cars on exhibition. At one | 
side of the booth is a turntable | 
in an enclosure at which various 
features are demonstrated, such as 
the strength of tempered glass 
rear windows and “Super Finish.” 

Ford provided three stages—on 
one there was a Ford, the other 


two, Mercury and Lincoln-Conti- 


nental cars, respectively. A girl and | ee 


boy put on a rapid dialog about 
the Ford—two girls went into 
ecstasies over the Mercury and a 
young bride and groom started off 
on a honeymoon trip in the Lin- 
coln-Continental. 

The Pontiac exhibit was startling. 
A Pontiac faces the aisle. The 
lecturer starts pointing out the 
external features of the car. Inside 
the car are three attractive dam- 
sels, all abreast on the front seat. 
Suddenly the hood, front fenders, 
windshield and front doors start to 
move upward. The entire front 
part of the car is fastened together 
and hinged at the center of the 
roof .in a line across the middle 
door posts. Only the front seat, 
steering gear and toe board remain 
in place—the rest of the body and 
hood structure are high over the 
heads of the three girls. 

The entire motor and _ bare 
chassis are then fully exposed as 
well as the nether’ extremities 
of the young ladies. This ex- 
hibit gets plenty of attention and 
Pontiac capitalizes on it by in- 


terrogating the young ladies while 
they are inside the car. Then they 
step out and continue the dialog 
one at a time. 

Fluid Drive and Hydra-Matic 
both had demonstration chassis on 
which pretty girls go through the | 
driving routine as lecturers des- 
cribe the operation of the car. 
De Soto had illuminated scenery 
behind the chassis that depicts the 
various driving conditions as they 
are demonstrated. De Soto has 


both the Fluid Drive and “Vaca- 
matic” gearshift. 
Dodge demonstrated only the 


Fluid Drive on its chassis. Chrys- 
ler, with both Fluid Drive and 
“Simplimatic” gearshift, make a 
complete demonstration of the 
drive, but is overshadowed by the 
interest created by the Chrysler 
“Thunderbolt,” a new type of car 
with a new body created by 
LeBaron. This car has a _ dis- 
appearing solid top. 

On the Chrysler, Dodge and 
De Soto exhibits there were little 
electrically-driven units in which 
a model Fluid Drive is housed in 
a plastic container. They have a 
variable speed control so the en- 
tire action of a Fluid Drive can 
be demonstrated. Chrysler also had 
a display of nine cutaway cars. 
The body, including the rear doors, 
is removed allowing the spectator 
to step up behind the front seat 
back and look into the front com- 






oor] 


REAL OPENING for the automobile 
show is contributed by Pontiac with an 
exhibition model which casually opens 
by splitting itself in the center. 


partment. These amputated cars 
were all lined up side by side in 
front of a mirror so when you 
look at each one you can see ata 
glance how the interior trim 
matches the color of the car—for 
you see the car exactly as if an- 
other car were headed directly at 
you. 

All standard colors were shown 
on the models. Also all the different 
types of interior trim. 

Packard, whose exhibit faces the 
main entrance stairway, put on a 
marionette show at regular inter- 
vals to get an interested crowd. 
Then the little clowns talk to sales- 
men on the floor and call attention 
to car features. 

Hudson got attention with an 
illuminated glass turntable, on 





AT 
dent, points out the new 
Mayor Edward J. Jeffries and 
Auto Dealers Assn. at Convention Hall. 


DETROIT AUTOMOBILE SHOW 
features of the 
James 


D. S. Eddins, 
latest 
A. Mason, 


left, 


Plymouth presi- 
Plymouth phaeton model to 


treasurer of the Detroit 
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ss Entertainment Value 





ALTHOUGH he is_ executive chairman of the Show Committee of Detroit 


Auto Dealers Assn 


at Convention Hall, Detroit, 


David J. Griffith got his first view of his own exposition 
last Wednesday afternoon when he left Grace 


Hospital for a few hours to visit the 40th annual Detroit show. He is h 
pictured with Joseph W. Frazer, president of Willys-Overland iteters, ine., 


who was also a show visitor. 


New GMAC Plan to Relieve 
Draftees of All Obligations 


DETROIT.—A plan, whereby 
purchasers of automobiles from 
General Motors dealers will be re- 
lieved of their obligations in the 
event they are called for military 
service under the first two draft 
calls, has been drawn by General 
Motors Acceptance Corp. and has 
been distributed to the corpora- 
tion’s dealers throughout the coun- 
try. 

Under the plan, if any individual 


which the lecturer and a car were 
carried. Behind it was a series of 
mirrors so that the car might be 
seen from any angle. 

Studebaker had an educational 
show in which the very latest 
thing in colored picture technique 
was demonstrated. The corporation 
had a booth in which it showed a 
colored slide film accompanied by 
a voice continuity on a record. The 
pictures had been taken through 
polarizers so that two colored pic- 
tures are thrown simultaneously 
on the screen. To the naked eye 
they are undecipherable, but viewed 
through polarized glasses they give 
a wonderfully beautiful stereosco- 
pic colored picture. The subject re- 
views the methods of producing the 
Studebaker and then displays the 
various models of the line. 


Nash featured the new low-priced 
“600” and showed pictures on a 
screen to explain its construction. 
Also they demonstrated the camp- 
ing arrangement by means of which 
any regular Nash sedan can be 
made up into a Pullman-like berth. 


There is no end of comment 
about the new special bodies—two 
of which are exhibited by Chrysler 
and one by Buick. The former 
bodies are of two types— the 
“Thunderbolt” with a_ three-pas- 
senger body, the other a six-pas- 
senger body. The Buick, in a bluish 
grey, had very distinctive lines, too. 
It is a three-passenger speedster. The 
top of the hood is only 40 inches 
high. The top of the windshield 53 
and the top of the seat cushion 
only 23 inches above the ground. 

This car had two very interest- 
ing new features—first retractable 
headlights in the fenders. The 
lamp aperture is closed by two half 
circle shutters when the lamp is 
not in use—thus giving a perfectly 
smooth front fender. The second 
feature is the disappearing fabric 
top, which is raised or lowered by 
electric motors. How it acts is very 
startling. When released from the 
windshield the switch may be 
thrown that starts the lowering 
operation 
First, the back half of the top is 
folded up vertically, then the lid 


on the body deck behind the seats | 


begins to rise. This deck is hinged 
at the rear. 

As soon as the deck is raised, 
the front half of the top closes to 
a vertical position—completing the 
folding of the top—then the folded 


top swings down back of the 
driver's seat and finally the lid 
closes —completely enclosing the 
top and all the bows and mechan- 
ism as well 


then things really start. | 





subject to registration on Oct. 16 
purchases a car from the corpora- 
tion under the GM installment plan 
and is called in either of the first 
two groups, GMAC will repurchase 
his entire investment in the car, 
less a charge for usage at the rate 
of 3 percent monthly on the 
original delivered price. 


The repurchase will be in the 
form of a credit certificate issued 
by GMAC and applicable upon the 
purchase of another car at a later 
convenient time. Any purchaser 
under this plan may return his 
car in normal condition as to wear 
and tear within 30 days from the 
date he is called and be entirely 
relieved of all further obligations 
and receive his credit certificate 
without any other charges, except 
for unusual damage not covered 
by insurance. 


Should circumstances prevent the 
use of credit certificate as _ in- 
tended, application may be made 
to GMAC for its redemption in 
cash. 

The plan works this way: A car 
is purchased costing $900. Down 
payment including cash and trade- 
in allowance was $300. When called 
to service the purchaser has used 
the car three months and has paid 
two monthly installments of $55 
each. The car is in normal con- 
dition as to wear and tear. The 
jy investment therefore has been 


Against this a depreciation 
charge of 3 percent per month (9 
percent of $900) is made, or $81, 
leaving $329 for which a GMAC 
credit certificate is issued. The 
balance of the obligation to GMAC 
of approximately $550 is cancelled. 


H. H. Timken Sr. 
Is Dead at 72 Yrs. 


CANTON, O.—H. H. Timken sr., 
chairman of the board of Timken 
Roller Bearing Co., died Oct. 14, in 
his home here. Cause of his death 
was pneumonia, which developed 
from chronic asthma. He was 72. 


Although still active in the busi- 
ness which he founded with his 
father and brother, in 1898, his two 
sons, H. H. Timken jr., and W. 
Robert Timken in recent years 
have taken an active part in the 
management of the company. Mr. 
Timken was also former chairman 
of Hercules Motors here. 


Frank A. Winerich 


SAN ANTONIO. — Frank A. 
rich, resident of Winerich Motor 
Sales o. here, is dead at 65. Mr. 
Winerich had been for 17 years a 
Studebaker distributor, one of that 
company’s biggest. He was regarded 
as one of the leading Texas wholesale 
and retail distributors and dealers. At 
one time he was a_ director of 
National Automobile Dealers Assn. and 
a prominent figure in the Texas Deal- 
ers ASsn_. 


Wine- 


Automotive News’ Almanac 


published 
once a year, is considered THE refer- 
ence book wherever automotive infor 
mation is desired 
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vess Is Saluted 


for McCann-Erickson and 
on, who've taken over all Ford 
or Co. advertising biz from N. 
r (as reported here last 
4), will be as follows: 
{ Wismer, who the past 
mer took the Lincoln agcount 
iaxon, will add to his duties the 
act job on Mercury. Dudley 
wn, who recently joined Maxon 
Lincoln publicist, will also 
gle Mercury. 
jnald Hight, head of McCann- 
‘ykson’s Detroit office, and 
gk Townsend, who's been 
s contact man on Ford 
account for some time, are 
meted to head agency’s con- 
dng under broadened setup. 
wwise, D. Thomas Curtin is ex- 
ded to continue handling public 
sions end. 





manger 

Ray C. Blackwell has been ap- 
inted midwestern advertising 
anager of Forbes magazine. 
Blackwell has served as adver- 
ng manager of De Soto, ad- 
ising manager of AUTOMOTIVE 
is and as an account execu- 
with MacManus, John and 
ams. Will hang his hat in 
| Motors building, Detroit. 




















bration of “National Knute 
me Week” in South Bend gave 
Mebaker Corp. an opportunity 
play host to Hollywood stars 


PAhem! 


} ount’s forthcoming 
er, “F. O. B. Detroit,” star- 
Joel McCrea, will have as 
locale: 


sh’s modernized plant —in 


io 
sha, Wis. of Greater St. Louis are backing| consecutive annual automobile Vogel, Chevrolet dealer; Billy im 
these Friday and Saturday broad-| shows by local dealers, according| Hughson, Ford dealer; George a 
tured in Warner Brothers’ | casts. The Ford dealers have con-|to Clarence Fisher, president of| Daniels, Pontiac dealer; J. E. +t 


ute Rockne—All American.” 


udebaker used a fleet of five 
Studebaker sedans to trans- 
the film celebrities from the 
road station to the Oliver Hotel 
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—the 4th Dimension 
d and Mercury Setup; 


By Pete Wemhoff 


nual show party for the press 
last week in New York. 


After citing newspapers for 
“faithful and efficient service to 
us and to all America,” Holler 
urged the press to “keep on keep- 
ing on” for the sake of America. 


Palm 


New York Journal - American 
deserves a palm for its New York 
show automobile section. 


Dressed section up with type 
from “Smart Set Section,” used 
only photos with action or per- 
sons, and deleted all officials’ 
photos and stories. 


Advanced 


J. M. Gilmer, branch manager 
in Detroit for Liberty magazine, 
is included in a series of promo- 
tions announced by H. A. Wise. 


Gilmer, R. A. Feldon, O. A. Fel- 
don and J. M. Dooher, all branch 
managers, and O. L. Helfrich, sales 
promotion manager, have been ap- 
pointed associate advertising man- 
agers of Liberty. 


Study 


National Assn. of Broadcasters’ 
Bureau of Radio Advertising has 
released another in its series of 
trade studies covering outstanding 
local programs. “Results from Ra- 
dio,” Vol. 1, No. 8 is on automobile 
dealer’s use of radio, and outlines 
the success of the Arthur L. Fields 
Co., Chevrolet dealer of Portland, 
Ore., in sponsoring a_ half-hour 
program on Station KOIN. 


Dealers 


With makers of beer and whiskey 
barred as sponsors of football over 
St. Louis stations, St. Louis County 
Ford dealers and the Dodge dealers 


tracted to sponsor 10 outstanding 
games in the midwest over KMOX, 
CBS outlet, and the Dodge dealers 
are sponsoring all games broad- 
cast by WIL. 





THE SMILES on the faces of these gentlemen show their happiness over 


the fact that Show Committee Manager W. S. 


Venn (at phone) has just 


confirmed, by long distance phone to Hollywood, the contract which brings 


Bob Hope 


» screen and radio star, to San Francisco as the featured attraction 


at the 25th annual Pacific automobile show to be held in the Civic Auditorium, 


San Francisco, Oct. 26-Nov. 3 
right, Tod Bates, show manager; 


On the committee pictured above are, left to 
Glen § 


tater, San Francisco Motor ~- 


Dealer Assn. president; Ed Zane, manager of Pacific Nash Motor Co.; W. S. 
Venn, manager for Earle C. Anthony Inc.; Bob Waters, of James Waters Co., 


and Wm. L. Hughson, Ford dealer. 


San Francisco Dealers Hope 
For Record Show Attendance 


By Leon J. Pinkson 
Staff Correspondent 

SAN FRANCISCO.—Bob Hope, 
radio and screen star, will vie with 
1941 model automobiles, as the at- 
traction at the 25th annual Pacific 
automobile show, scheduled to open 
at the San Francisco Civic Audi- 
torium, Oct. 26 for a nine-day run, 
according to Show Manager Tod 

Bates. 
Information 


Newark’s Show 
Opening Breaks 
Industry Record 


NEWARK, N. J. — The 34th 
annual Newark Automobile Show, 
which opened here Oct. 19 and 
continues through next Oct. 26, 
establishes a nationwide record for 


relative to the 


the Newark Automobile Exhibition 
Co., which runs the show for the 
Newark Automobile Trade Assn. 
Fisher, in addressing a pre-show 
dealer luncheon, also claimed that 


feature entertainment was _ con- 
tained in a telegram received here 
last week by W. S. Venn, manager 
of Earle C. Anthony, Inc., and 
chairman of the show committee, 
from Bates who is now in Los 
Angeles making final arrangements 
with Hope for his appearance here. 


“The fact that San Francisco has 
not staged an automobile show for 
two years, together with the im- 
provements that are to be found in 
the 1941 models and the personal 
appearance here of Bob Hope, 
should result in a record attend- 
ance this year,” said Venn. 


The car displays will be aug- 
mented by special cut open chassis 
and motor exhibits from the New 
York and Los Angeles exhibits, 
which were staged last week.” 


Working with Venn, Bates and 
President Glen Stater on the San 
Francisco show committee are Les 


French jr., of J. E. French Co., 
Dodge-Plymouth distributor; Bob 
Waters, of James Waters Co., De 
Soto-Plymouth distributors; J. E. 
Cochran, of Cochran and Celli, 


\ to Coach Rockne’s grave. Latter station covers all games| the Newark Automobile ee Oakland Chevrolet dealer. 

iS played by St. Louis and Washing- — is me — P aggre y a" eee 
p i iti active” automobile trade associa- 

d ton universities, colleges that have | #C™Ve Bu Oro ted States. 200 Old Timers 











ank T. Tucker, who has been 
ager of Goodrich tire advertis- 
since 1932, has been avnointed 
or of advertising of the B. F. 
drich Co. 

wcker succeeds P. C. Hander- 
who has resigned to engage 
general advertising work. 


Nise 
Saluting “The Newspaper, free 
bol of a free America.” a 
ir-page folder signed by GSM 


a strong following in the St. Louis 
territory. 


Coyle and Holler 
Continue Meetings 


With Dealer Body 


DETROIT. — Completion of a 
series of dealer meetings through- 
out the country is the next business 
on the calendar for M. E. Coyle, 


All new models are displayed at 
the show, which is being staged 
at the 113th Infantry Armory. 

Cooperation in the national de- 
fense program is the theme of the 
show, in keeping with which is 
the color motif of red, white and 
blue. Bunting in the patriotic col- 
ors and great clusters of American 
fiags decorate the huge drill shed 
which houses the show. 

Discussing the outlook confront- 
ing automobile dealers in this area, 
Edmund W. Wollmuth, executive 


Pay Tribute to 


Five Veterans 


NEW YORK.—Nearly 200 Auto- 
mobile Old Timers attended their 
second annual show week luncheon 
and meeting at the Hotel Roose- 
velt, during which five of their 
members were cited for 40 years’ 
service to the industry; special 
recognition was given members 
associated with automobiles since 


9 





re Dodge Announces 


Changes in Field 


Personnel for *41 


DETROIT.—Readying field forces 
for the sales work of the 1941 
season, several region managers of 
Dodge are realigning their per- 
sonnel. K. A. Ridenour, manager 
of the Chicago region of Dodge, an- 
nounces transfer of C. R. Owen, 
Green Bay district representative 
to Cedar Rapids where Owen re- 
places district representative nr. 5. 
Wehling who has been shifted, as 
Chicago city suburban district rep- 
resentative, to the Chicago region, 
where he replaces J. A. Reynolds, 
transferred to Plymouth division. 
The Green Bay post made vacant 
by Owen’s transfer is filled by the 
appointment of F. O. Shoemaker. 


E. C. Quinn, manager of the 
Pittsburgh region, announces ap- 
pointment of A. R. Howard as as- 
sistant manager of the Pittsburgh 
region. Prior to his latest appoint- 
ment, Howard was Philadelphia 
manager. 


John P. Mansfield, manager of 
the Dodge Minneapolis region, an- 
nounces appointment of J. H. Mc- 
Donald as Sioux City district rep- 
resentative replacing M. D. Clem- 
ents who has been transferred to 
Plymouth division. 

E. E. Newbold, manager of the 
Dodge Kansas City region, an- 
nounces appointment of Neil Vogel 
as Joplin district representative, 
replacing O. W. Temple whose 
transfer to the Plymouth division 
is made known at the same time. 


Allison Miller, manager of the 
Dodge Philadelphia region an- 
nounces the appointment of H. B. 
vanDerZee as assistant manager 
of the Philadelphia region. Prior 
to his promotion, vanDerZee was 
regional merchandising manager of 
the New York region. 


Another Philadelphia region ap- 
pointment is that of T. G. Daly 
to the post of Philadelphia city 
manager, replacing A. R. Howard 
who has been promoted to assist- 
ant manager of the Pittsburgh re- 


COME OAT 


P tui s 





... That’s the basis of modernity and 
progress ... and that is just as vital to 
the great, friendly Stevens as it is to the 
automobile industry. So when you 
come to Chicago for the Automobile 
Show, stop at the Stevens, America’s 
1941 hotel. You will find everything 
you need at the Stevens: parking space 
adjoining the hotel . . . Good food, 
reasonably priced . .. Comfortable, airy 
rooms . . . and Chicago’s greatest 
variety of private meeting and banquet 
facilities. Nightly entertainment in the 
beautiful Continental Room. 


1900; 21 members were named to 
the organization’s board of direc- 
tors, and plans were studied to aid 
national defense and assist auto- 
mobile engineering advances. 


An early Klaxon electric horn 
summoned the veterans to lunch- 
eon. On display was a photostatic 
copy of New York City’s first 
driver’s license, a stationary engi- 
neer’s permit of 1900. 


The Old Timers, who number 
r 205, with 187 charter members, or- 
the workers who are being called ganized at the 1939 automobile 
back to work in the industries that| show and incorporated last May. 
are getting these orders, and it is} William H. Hotchkiss, president 
the job of automobile dealers to| announced that the group stands 
provide this transnortation now.”| ready to serve national and state 
| defense plans through its member- 
ship of skilled engineers, many of 
whom are active as officials of 
automotive and aviation companies. 

Ransom E. Olds was heralded at 
the luncheon as the father of auto- 
| mobile mass production for his 
feat of making 4,000 Oldsmobile 
cars in 1902. 

Olds was one of five cited at the 
gathering for their veteran contri- 
| butions to automotive progress. 
The others were Walter C. Baker 
of Cleveland, builder of the Baker 
| Electric car; Charles B. King of 


liam E. Holler was passed 
to guests at Chevrolet’s an- 


vice - president of the Newark 
Chamber of Commerce, told a pre- 
show dealer luncheon that “in the 
past five months the Newark area 
has experienced a tremendous up- 
ward surge in retail trade. Defense 
orders amounting to millions and 
millions of dollars are pouring in 
and eventually will find their way 
into pay envelopes and material 
orders. 

“There is going to be a heavy 
demand for transportation from all 


general manager of Chevrolet, and 
W. E. Holler, general sales man- 
ager, who left New York Wednes- 
day to meet with New England 
regional dealers. 


The meeting was the second held 
last week, and the fifth in the 
countrywide series. On Monday, 
more than 700 dealers of the At- 
lantic coast region met with the 
executives in New York to hear 
Chevrolet's plans for 1941. 


From Boston, where the dealer 
meeting was held Oct. 17, Coyle 
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dditional Profits 
most all automobile dealers have 
red to get legitimate additional 
fits by including tires in their 
kessory lines. Generally the at- 
mpt fails to make the profits 
red—and to make matters 
Mrse customer goodwill is fre- 
Mently lost because of competitive 
Rice cutting. Yet there is one tyre 
anchise admirably suited for the 
itomobile dealer and with which 
ofits are assured. This franchise | 
eee no headaches, embarrassments | 

t other unforeseen difficulties. | 
aris is the VOGUE franchise. 

YOGUE is the world’s best tyre. 
\ YOGUE is the automobile dealer's 

Yost desirable sales franchise. Why | 
MMMB%t join the hundreds of car deal- 

fs now selling VOGUE to achieve 
N 


and Holler returned briefly to De- 
troit. Their next meeting will 
held in St. Louis, Oct. 24. 


be 





Only 14 minutes to the Automo- 
bile Show —the Stevens is close to 
everything important in Chicago. 


Write or wire your reservations today. 






tra profits with safety. Write us 
day. 






Oc UE R UBB ER CoO. | Larchmont, N. Y., an early driver 
ee and associate of Olds; Julian 
2359 INDIANA AVENUE ee tana Chase, trade journal publisher and 
a adie OVER THE THRESHOLD. The bride is carri *r the thre r| Charles & ; orl 
CHICAGO, ILLINOIS honeymoon car — a Lincoln Continental . re oo cnn Svenale . ae Charles S. Henshaw of Boston, who 
“~ three-minute dramatic skits in verse which featured the display by Ford built the world’s fastest motor- Sehease baueaat 
———————————— Mercury-Lincoln at the New York automobile show cycle of 1900 oa 
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ENGINEERING - PRODUCTION - PURCHASING 
By A. H. Allen 
FEATURE attractions at Grand 


Central Palace last week were 
Chrysler’s two entrants in the “cars 
of tomorrow” handicap. One was 
called the Thunderbolt, the other 
the Newport. Price tags—a mere 
$8,300; but no great effort was 
made to sign up orders. Bodies 
were by LeBaron, completely 
streamlined and trimmed in gen- 
erous quantities of gleaming stain- 
less steel. Among the hundreds of 
innovations on the cars were re- 
tractable headlamp covers in front 
fenders, controlled from buttons on 
the dash; a retractable steel top, 
also controlled by a dash button 
and fitting neatly underneath the 
steel cover on the rear compart- 
ment; curved plastic windshield; 
flush-type buttons on doors instead 
of handles; recessed and _ illumi- 
nated license plate “windows” both 
front and rear. 
* + 

Crowds milled around these 
radically designed cars through- 
out the week, attesting the keen 
interest of the public in what is 
in store for automobiles of the 
future. Their appearance at the 
show was somewhat of a sur- 
prise. They had been finished 
barely in time for the exhibit. 


Competing for attention in the 
same class of car was Harley J. 
Earl’s Buick of the future, illus- 
trated in AUTOMOTIVE 
months ago, but finished for the 
show in a light blue instead of the 
black formerly used. As far as is 
known, this car is not being offered 
for sale, since there are many 
roads which it could negotiate only 
with difficulty. 

* * 

SYNTHETIC rubber, now held in 
readiness by several manufacturers 
in the event of suspension of the 
supply of natural rubber, are not 
likely to be needed for several 
years at the earliest, in the opinion 
of a leading economic expert who 
spoke briefly at a private reception 
in New York last week. He added 
that plans are under way for ex- 
pansion of rubber sources in Mex- 
ico, Central America and South 
America, and he urged going a 
little slow on introduction of syn- 
thetics in preference to natural 
rubber. It is to this country’s ad- 
vantage to continue to import as 
much as possible from foreign na- 
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At a recent meeting of the Amer- 
ican Society of Mechanical Engi- 
neers, Vern E. Alden from J. H. 
Manning & Company, Chicago. 
described several unusual proper- 
ties of hard-facing materials famili- 
arly known as “coast metals.” 
These useful alloys are iron base 
materials consisting chiefly of iron. 
Nickel, chromium, molybdenum and 
carbon in proportions depending 
upon applications. The outstanding 
property of these alloys is unusual 
wear-resistance at temperatures up 
to 1350° F. These alloys can be 
definitely controlled as to their 
properties. For example, the ex- 
pansion rate can be varied by 
altering proportions of ingredients. 
This control of expansion makes 
possible the hard-surfacing of cyl- 
indrical steel sections without 
checks or cracks. These Nickel- 
containing alloys are used success- 
fully in applications such as steel 
rolling mill 
guides, dies and 
crushing machin- 
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tions so that there will be some 
chance for survival of export busi- 
ness from this country which is 
fast disappearing. 


Buy 3,000 Items 

FRANK J. McLAUGHLIN, Pon- 
tiac purchasing agent, and his 
staff of assistant buyers, estimate 
they talk to about 2,000 parts or 
material salesmen every year in 
contracting for the 3,000 separate 
items they must buy. Beyond the 
parts, materials, tools, machines, 
testing equipment and other pur- 
chases for car manufacture, there 
is a wide range of other items for 
maintenance department, shipping 
department and the like which 
must be contracted for. 

For example, regular purchases 
include lumber, nails, burlap, 
soap, mops, brushes, brooms, 
towels, drinking cups, desks, 
chairs, carpets, window shades, 
drugs, tape, bandages, pills and 
lawnmowers. 

It is reported that one expert as- 
sistant buyer at Pontiac is in con- 
stant touch with a diamond syndi- 
cate in New York in an effort to 
maintain a supply of industrial 
diamonds, required for diamond 
boring operations, from the South 
African diamond mines. 

Purchasing department person- 
nel probably are the most avid and 
assiduous readers of catalogs and 
trade publications that there are, 
for they must keep in constant 


New Commercial Car Registrations, 33 States for September, 1940-1939 »), 


touch with new developments in 
equipment, parts and material. 
Naturally, they work in close co- 
operation with engineering de- 
partments in staying abreast of 
technological progress, but none- 
theless they must be well in- 
formed on their own hook. 


Big Gain Seen 
In Car, Truck 
Freight Loadings 


WASHINGTON.—An increase of 
22.1 percent in freight car loadings 
of automobiles, trucks and parts 
during the fourth quarter of the 
current year, as compared with the 
corresponding 1939 period, is fore- 
cast by estimates compiled by the 
13 Shippers’ Advisory Boards. 

The estimates indicated that 
freight car loadings of automo- 
biles, trucks and parts will total 
212,672 during the 1940 fourth 
quarter as compared with 174,215 
in the corresponding period last 
year. 

Although most other principal 
commodities are also expected to 
show a shipping increase during 
the current year’s fourth quarter 
over last year, the jump forecast 
for automobiles, trucks and parts 
is the highest of any predicted. 
The average increase anticipated 
for 29 principal commodities is 7 
percent. 


Canadian War Orders 


MONTREAL.—The Dominion Depart- 
ment of Munitions and Supply has 
awarded the pe ncechan J contracts for 
automobiles, motorcycles and trucks: 

Sicard, Ltd., $737,814; International 

arvester Co. of Canada, Ltd., $28,- 
668; Ottawa Car and Aircraft Co., Ltd., 
$19,408: Ross Cycle and Sports, $156,- 
030; Chrysler Corp. of Canada, Ltd., 
$40,749, and Ford Motor Co. of Canada, 
Ltd., $38,348. 


Mich. Is Second in Value 
Of U.S. Defense Contracts 


Special to Automotive News 


WASHINGTON. — Orders placed 
in the automotive industry make 
Michigan rank second among all 
the states in the dollar value of 
contracts awarded in the Army 
rearmament program, it was dis- 
closed in statistics compiled here 
last week. 

While trucks and other motor 
vehicles, built to Army specifica- 
tions, constitute the spearhead of 
this business, Michigan is at work 
on huge quantities of airplane 
engines, tanks, shells and countless 
other items in regular automotive 
or expanded plants. 

New York heads the list in dol- 
lar value of contracts. It shares 
with Michigan and California, 
which stands third, 40 percent of 
all orders placed under the defense 
program. As of Oct. 1, manufac- 
turers in these three states held 
contracts for munitions and other 








Peerless Develops 


Top-O-Car Carrier 
WINONA, Minn.—A gadget for 
carrying fishing poles, rods, skis 
or other long luggage on the top 
of the automobile has been de- 
veloped by Peerless Chain Co. 
Known as the Peerless All Weather 
Top-O-Car Carrier, it is applied on 
the roof with four 3-inch live rub- 
ber vacuum cups. Attached to each 
pair of these cups is a spring steel 
bar with a steel clip that supports 
the carrier sides and keeps them 
from spreading. Two lengths of 
chain are provided to wrap around 
the load and fasten on convenient 
hooks. 


military supplies aggregating about 
$870,000,000, out of a national total 
of $2,142,000,000. Building construc- 
tion is not included in this total. 

Next to New York, Michigan 
and California in importance come 
the industrial states of Pennsyl- 
vania and Illinois, having received 
among them about 15 pergent of 


the contracts. Next come Connecti- * 


cut, Washington, Maryland, Kansas 
and Ohio. 


Columbus Sales 
Jump In First 10 
Days of October 


COLUMBUS, O.—Sales of new 
automobiles showed a sharp pickup 
here during the first 10 days of 
October as the result of increased 
factory deliveries of 1941 models, 
it is revealed in a report issued by 
J. Arthur Yoder, clerk of courts. 

There were 418 deliveries of new 
passenger car units during the 10- 
day period and sales by make in 
the new car classification were: 

Buick 41, Cadillac 7, Chevrolet 
113, Chrysler 8, De Soto 6, Dodge 
19, Ford 59, Hudson 11, LaSalle, 
Lincoln-Zephyr, Mercury and Nash 
two each, Oldsmobile 24, Packard 
10, Plymouth 74, Pontiac 22 and 
Studebaker 14. 

Sales of new passenger cars dur- 
ing September totaled 674 and 
trucks 108, while sales of new 
trucks during the first 10 days of 
the present month totaled 48. 


Pete Wembhoff’s Fourth Dimension 
offers news of automotive advertising, 
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~ feek’s Output of 114,230 Units Tops Year’s High 


bhai, Levelling 
Out Schedules at New Passenger Car Registrations 








Cts 
AN's Production Estimate 
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‘ ges Crosley, Henney, 


Autocar, Brockway, Diamond T, Divco, 


dur- #al, GMC, Indiana, International, Mack, Reo, Sterling, White, etc. 


and 


new Tire Co. to Expand 
s of (CHEZ, Miss.—Plans for a new 
ing to provide 200,000 square feet 
i ~~" floor space as an addition 
plant of the Armstrong Tire 
sion Rubber Co., here will be placed 
sing. te market shortly, James T. Cani- 

architect, has announced. 


9 Plant Activity 


(Week Ended Oct. 19) 
OUTPUT UNITS WORKING 


Bathrick Predicts 
Record Output for 


Pontiac in October 


NEW YORK.— With new car 
production up 70 percent over last 
year Pontiac is planning a 300,000 
car year in 1941, D. U. Bathrick, 
vice-president and general sales 





with 46,424 cars and trucks as- 
sembled the previous week and 31,- 
480 built in the comparable week 
of 1939. All GM divisions operated 
on five-day week schedules with 
output steady. 

Chrysler divisions for the past 
week was estimated at 26,150 units, 
which compared with 25,861 ve- 
hicles built in the previous week 
and 940 assembled in the same 
week of 1939. The sharp difference 
here is due to the fact that a year 
ago Chrysler factories were tied 
up by strikes. 


rate of steel companies, having 97 
percent of the steel capacity of the 
industry, was 94.4 percent of ca- 
pacity for the week ending Oct. 19, 
compared with 94.2 percent one 
week ago, 92.9 percent one month 
ago and 90.3 percent one year ago, 
according to American Iron and 
Steel Institute. 


This represents an increase of 
0.2 point or 0.2 percent from the 
preceding week. 

* * * 


Operations at Peak 
In Youngstown 


weeks back. 


* 


Buffalo Steel Output 


At Record Level 
BUFFALO.—With automotive de- 


mand playing an important part in 
the picture, steel production in the 
Buffalo area is now at the highest 
level in history. The steel operat- 
ing rate here has been holding 
above 90 percent capacity for many 
weeks and there are no _ indica- 
tions of any letup. 


Truck Top Ten 
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being met promptly,” Bathrick 


hicles and the comparable 1939 
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By A. H. Allen 
FEATURE attractions at Grand 


Central Palace last week were 
Chrysler’s two entrants in the “cars 
of tomorrow” handicap. One was 
called the Thunderbolt, the other 
the Newport. Price tags—a mere 
$8,300; but no great effort was 
made to sign up orders. Bodies 
were by LeBaron,’ completely 
streamlined and trimmed in gen- 
erous quantities of gleaming stain- 
less steel. Among the hundreds of 
innovations on the cars were re- 
tractable headlamp covers in front 
fenders, controlled from buttons on 
the dash; a retractable steel top, 
also controlled by a dash button 
and fitting neatly underneath the 
steel cover on the rear compart- 
ment; curved plastic windshield; 
flush-type buttons on doors instead 
of handles; recessed and _ illumi- 
nated license plate “windows” both 
front and rear. 
* A +. 

Crowds milled around these 
radically designed cars through- 
out the week, attesting the keen 
interest of the public in what is 
in store for automobiles of the 
future. Their appearance at the 
show was somewhat of a sur- 
prise. They had been finished 
barely in time for the exhibit. 


Competing for attention in the 
same class of car was Harley J. 
Earl’s Buick of the future, illus- 
trated in AUTOMOTIVE NEws some 
months ago, but finished for the 
show in a light blue instead of the 
black formerly used. As far as is 
known, this car is not being offered 
for sale, since there are many 
roads which it could negotiate only 
with difficulty. . 


SYNTHETIC rubber, now held in 
readiness by several manufacturers 
in the event of suspension of the 
supply of natural rubber, are not 
likely to be needed for several 
years at the earliest, in the opinion 
of a leading economic expert who 
spoke briefly at a private reception 
in New York last week. He added 
that plans are under way for ex- 
pansion of rubber sources in Mex- 
ico, Central America and South 
America, and he urged going a 
little slow on introduction of syn- 
thetics in preference to natural 
rubber. It is to this country’s ad- 
vantage to continue to import as 
much as possible from foreign na- 
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At a recent meeting of the Amer- 
ican Society of Mechanical Engi- 
neers, Vern E. Alden from J. H. 
Manning & Company, Chicago. 
described several unusual proper- 
ties of hard-facing materials famili- 
arly known as “coast metals.” 
These useful alloys are iron base 
materials consisting chiefly of iron. 
Nickel, chromium, molybdenum and 
carbon in proportions depending 
upon applications. The outstanding 
property of these alloys is unusual 
wear-resistance at temperatures up 
to 1350° F. These alloys can be 
definitely controlled as to their 
properties. For example, the ex- 
pansion rate can be varied by 
altering proportions of ingredients. 
This control of expansion makes 
possible the hard-surfacing of cyl- 
indrical steel sections without 
checks or cracks. These Nickel- 
containing alloys are used success- 
fully in applications such as steel 
rolling mill 
cata, dies and 
crushing machin- 
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NICKEL COMPANY | 


tions so that there will be some 
chance for survival of export busi- 
ness from this country which is 
fast disappearing. 

a 


Buy 3,000 Items 

FRANK J. McLAUGHLIN, Pon- 
tiac purchasing agent, and his 
staff of assistant buyers, estimate 
they talk to about 2,000 parts or 
material salesmen every year in 
contracting for the 3,000 separate 
items they must buy. Beyond the 
parts, materials, tools, machines, 
testing equipment and other pur- 
chases for car manufacture, there 
is a wide range of other items for 
maintenance department, shipping 
department and the like which 
must be contracted for. 

For example, regular purchases 
include lumber, nails, burlap, 
soap, mops, brushes, brooms, 
towels, drinking cups, desks, 
chairs, carpets, window shades, 
drugs, tape, bandages, pills and 
lawnmowers. 

It is reported that one expert as- 
sistant buyer at Pontiac is in con- 
stant touch with a diamond syndi- 
cate in New York in an effort to 
maintain a supply of industrial 
diamonds, required for diamond 
boring operations, from the South 
African diamond mines. 

Purchasing department person- 
nel probably are the most avid and 
assiduous readers of catalogs and 
trade publications that there are, 
for they must keep in constant 


New Commercial Car Registrations, 33 States for September, 1940-1939 


touch with new developments in 
equipment, parts and material. 
Naturally, they work in close co- 
operation with engineering de- 
partments in staying abreast of 
technological progress, but none- 
theless they must be weil in- 
formed on their own hook. 


Big Gain Seen 
In Car, Truck 
Freight Loadings 


WASHINGTON.—An increase of 
22.1 percent in freight car loadings 
of automobiles, trucks and parts 
during the fourth quarter of the 
current year, as compared with the 
corresponding 1939 period, is fore- 
cast by estimates compiled by the 
13 Shippers’ Advisory Boards. 

The estimates indicated that 
freight car loadings of automo- 
biles, trucks and parts will total 
212,672 during the 1940 fourth 
quarter as compared with 174,215 
in the corresponding period last 
year. 

Although most other principal 
commodities are also expected to 
show a shipping increase during 
the current year’s fourth quarter 
over last year, the jump forecast 
for automobiles, trucks and parts 
is the highest of any predicted. 
The average increase anticipated 
for 29 principal commodities is 7 
percent. 


Canadian War Orders 


MONTREAL.—The Dominion Depart- 
ment of Munitions and Supply has 
awarded the following contracts for 
automobiles, ot aie and trucks: 

Sicard, Ltd., $737,814; International 
camer Co. ‘of Canada, Ltd., $28,- 
668; Ottawa Car and Aircraft Co., Ltd., 
$19 ‘408; Ross Cycle and Sports, $156,- 
030; Chrysler Corp. of Canada, Ltd., 

and Ford Motor Co. of Canada, 


$40,749, 
Ltd., $38,348. 


Mich. Is Second in Value 


fe 


Of U.S. Defense Contracts— 


Special to Automotive News 


WASHINGTON. — Orders placed 
in the automotive industry make 
Michigan rank second among all 
the states in the dollar value of 
contracts awarded in the Army 
rearmament program, it was dis- 
closed in statistics compiled here 
last week. 

While trucks and other motor 
vehicles, built to Army specifica- 
tions, constitute the spearhead of 
this business, Michigan is at work 
on huge quantities of airplane 
engines, tanks, shells and countless 
other items in regular automotive 
or expanded plants. 

New York heads the list in dol- 
lar value of contracts. It shares 
with Michigan and _ California, 


which stands third, 40 percent of | 


all orders placed under the defense 
program. As of Oct. 1, manufac- 
turers in these three states held 
contracts for munitions and other 


Peerless Develops 


Top-O-Car Carrier 
WINONA, Minn.—A gadget for 
carrying fishing poles, rods, skis 
or other long luggage on the top 
of the automobile has been de- 
veloped by Peerless Chain Co. 
Known as the Peerless All Weather 
Top-O-Car Carrier, it is applied on 
the roof with four 3-inch live rub- 
ber vacuum cups. Attached to each 
pair of these cups is a spring steel 
bar with a steel clip that supports 
the carrier sides and keeps them 
from spreading. Two lengths of 
chain are provided to wrap around 
the load and fasten on convenient 
hooks. 


military supplies aggregating about 
$870,000,000, out of a national total 
of $2,142,000,000. Building construc- 
tion is not included in this total. 
Next to New York, Michigan 
and California in importance come 
the industrial states of Pennsyl- 
vania and Illinois, having received 
among them about 15 pergent of #RAl 
the contracts. Next come Connecti- errole 
cut, Washington, Maryland, Kansas 
and Ohio. b 
=e 


Columbus | Sales ssi 


Jump In First 10 ts 
Days of October 


COLUMBUS, O.—Sales of new s 
automobiles showed a sharp pickup feury 
here during the first 10 days of yoln- 
October as the result of increased 
factory deliveries of 1941 — N’ 
it is revealed in a report issued by 80: 
J. Arthur Yoder, clerk of courts. KARI 

There were 418 deliveries of new 4 - 
passenger car units during the 10- LYSt 
day period and sales by make in AM 
the new car classification were: TAM 

Buick 41, Cadillac 7, Chevrolet MOB 
113, Chrysler 8, De Soto 6, Dodge pip. 
19, Ford 59, Hudson i, LaSalle, 
Lincoln- Zephyr, Mercury and Nash gTAL 
two each, Oldsmobile 24, Packard 
10, Plymouth 74, Pontiac 22 and wvisec 
Studebaker 14, ides 

Sales of new passenger cars dur- al, ‘ 
ing September totaled 674 and 
trucks 108, while sales of new Tir 
trucks during the first 10 days of NCHE 
the present month totaled 48. ‘ing 

en _ 

Pete Wemhoff's Fourth Dimension %, 2 
offers news of automotive advertising. . ma; 

archi 
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Ayer (U.S. and Canada) 
nstruc- WEEKS ENDED OCT. 19, OCT. 12 
s total, Jan.1 Jan.1 
ichigan Week Same Week Oct. to to 
e come Ended Week Ended to Oct.21 Oct.19 
onnsyl- Oct.19 1939* Oct. 12* Date* 1939*  1940* 
ceived spar, MOTORS .. 46,920 31,480 46,424 130,310 1,043,524 1,433,579 
ent of proett craianeKhee 25,500 15,200 26,231 73,267 626,110 841,569 
oe vevseceeees. 4,750 6496 7,570 21,418 170,220 229,180 
FO icannavnsened 6,500 4,359 6,474 17,665 115,733 178,369 
SeMBEND oo... eevee 6,000 4,225 5,014 14,992 105,696 157,397 
BE, giccsseccene 1,170 1,200 1,185 + 2,973 += -25,765 «27,064 
BE int aivaeees 26,150 940 25,861 72,073 609,352 762,195 
BM ac secncees 14,220 5008 14,243 40,023 309,670 398,100 
BD Fat veces ereceees 6,500 2758 6,185 17,098 195,171 220,929 
a 3,330 908 3,337 9,169 59,911 83,536 
ber tito 2100 758 2,096 5,788 44,600 59,630 
_. 28,420 20,675 22,600 60,420 691,382 712,038 
r new at _ 20,195 18,300 19,413 51,928 606,207 622,860 
pickup 2,200 2,000 2175 5815 67,700 67,972 
Lys of yoln-Zephyr ...... 1,025 375 1,012 2,677 17,475 21,206 
reased spRAKER} ....... 3,490 2,748 3,414 9,767 83,163 91,886 
Se MEE, vovens ces eeee 3,100 3,392 2,858 + 8,420 57,209 72,816 
oe, ” SARD SEAEY 1,800 2,650 1,891 5,052 50,137 57,164 
f now «+> 2,000 § 1,786 4,982 49,828 40,180 
ty eee 800 328 $12 1,412 14,728 18,832 
ike ig MAM ...........-. t t $ $+ 3,289 2,793 
re: AMT ...........-- t 50 t $ =. 2,587 899 
vrolet yOBILE ......... $ + $ + 7170 ~~ 319 
a (ELLANEOUS+ ... 6,550 7,500 6,225 17,743 203,586 288,101 
Nash way............-- 114,230 69,758 111,821 310,129 2,809,555 3,480,832 
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2 and yised. tIncludes trucks. tClosed. §Affected by strike. Miscellaneous 


des Crosley, Henney, 


Autocar, 


Brockway, Diamond T, Divco, 


; dur- wal, GMC, Indiana, International, Mack, Reo, Sterling, White, etc. 
a a cane ene nace 


and 


new Tire Co. to Expand 
ys of ‘CHEZ, Miss.—Plans for a new 
ing to provide 200,000 square feet 
_tonal floor space as an addition 
ye plant of the Armstrong Tire 
Rubber Co., here will be placed 
te market shortly, James T. Cani- 

architect. has announced. 


39 Plant Activity 


(Week Ended Oct. 19) 
OUTPUT UNITS WORKING 


ension * 
tising, 





tam....working on Army cars 
tk.......steady; 7,750, five days 
Bi 6ceiuns rise; 1,100, five days 
stolet...steady; 25,500, five days 
ler....steady; 3,330, five days 
Sree steady; 2,100, five days 
ansas el .rise; 6,500, five days 
d.. _.steady; 20,195, five days 
so, RP ERR EHS: closed 
hon..... steady; 3,100, five days 
<0. rise: 1,025, five days 
pWanee.......... rise; 2,000, five days 
mobile. ...rise; 6,000, five days 
imbi& tard... .steady; 1,800, five days 


nouth. steady; 14,220, five days 
orgia Par rise; 6,500, five days 


idaho “baker. .steady; 3,490, 5% days 
ne rise; 800, five days 


linois 
ansas 


faine 














Bathrick Predicts 
Record Output for 


Pontiac in October 


NEW YORK.—With new car 
production up 70 percent over last 
year Pontiac is planning a 300,000 
car year in 1941, D. U. Bathrick, 
vice-president and general sales 
manager of Pontiac, told a meeting 
of dealers in the Waldorf-Astoria. 

“We now have our production 
at a point where your demands are 
being met promptly,” Bathrick 
said. “During October we will pro- 
duce 30,000 cars the biggest 
month Pontiac has ever had. And 
we are planning no dealer expan- 
sion program despite this volume 
increase.” 

Sales figures for the first two 
days at the Waldorf and Grand 
Central Palace exhibitions were 
quoted by Bathrick as being very | 
high. 





Out Schedules at 


Increased Rates 


By James L. Delahanty 
Associate Editor 
DETROIT.—Breaking the year’s 
high set the previous week for 
automotive production, car and 


AUTOMOTIVENEWS Tec 't oeune 
Production Estimate 


climbed to a 
new year’s rec- 
ord. 

A total of 
114,230 cars and 
trucks was esti- 
mated for last 
week by AUTO- 
MOTIVE NEWS, as 
against 111,321 
units built in 
the previous 
week and _ 69,- 
758 for the same 
week a year 
ago. October 
production, in- 
cluding last 
week’s, is set at 
310,129 cars and 
trucks. 

General Mo- 
tors’ group to- 
tal for the past week was set at 
46,920 vehicles which contrasted 
with 46,424 cars and trucks as- 
sembled the previous week and 31,- 
480 built in the comparable week 
of 1939. All GM divisions operated 
on five-day week schedules with 
output steady. 

Chrysler divisions for the past 
week was estimated at 26,150 units, 
which compared with 25,861 ve- 
hicles built in the previous week 
and 940 assembled in the same 
week of 1939. The sharp difference 
here is due to the fact that a year 
ago Chrysler factories were tied 
up by strikes. 

The Ford group total for the 
past week was set at 23,420 cars 
and trucks which surpassed the 
previous week’s total of 22,600 ve- 
hicles and the comparable 1939 
week’s total of 20,675 units. 

In the independent group, Stude- 
baker remained on a 5% day week 
schedule while Hudson, Packard 
and Nash continued steady output 
on five-day week programs and 
Willys upped production again. 


114, 


111,321 


LAST 
YEAR 


Automotive News’ Almanac, ppplices 
;}once a year, is considered THE refer- 


| ence book wherever automotive infor- 


'mation is desired. 


rr 
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~feek’s Output of 114,230 Units Tops Year’s High 


~~ Plants Levelling 





New Passenger Car Registrations 


Eight Months, plus 33 States for September 








Sept. Sept. 1940 1989 Unit 
Total Pos. 1940 Pos. 19389 Pos. Gain 

EONEOIOG 65.0 sécrecwes 16,850 1 606,878 1 438,524 1 168,354 
SNONEE Ketbv-ns ass nay en 8,021 4 394,012 2 347,880 2 46,132 
PAOUG. cick sc iscwces 11,375 3 315,436 3 272,174 3 43,262 
RENE NOvO6er eu seueses 12,763 2 199,098 4 140,785 5 58,313 
ro 7,302 5 159,776 5 106,357 6 53,419 
DE Cbrksn sexo 5Nws 4,440 8 150,906 6 145,302 4 5,604 
Oldsmobile ...... 5,934 6 137,853 7 97,241 7 40,612 
Studebaker .......... 3,934 9 72,458 8 55,844 8 16,614 
2 ere 1,860 12 71,299 9 50,574 9 20,725 
WUOEOULS sc siseseccvess 1,713 13 59,710 10 46,209 10 13,501 
ER: Sci. ebosbcetou.ere 4,593 7 57,087 11 36,634 13 20,458 
Ree eet 3,362 10 53,277 12 36,337 14 16,940 
SP GD: even ctu Sinvaes 2,149 11 52,781 13 40,871 11 11,910 
PRE. 63.5 4c ho o800.449 410 1,493 14 39,039 14 39,035 12 4 
Cadillac-LaSalle ..... 1,033 15 23,963 15 24,187 15 224* 
ak ) SO eee 765 16 15,951 16 8,551 17 7,400 
MEER. §46.0:4.04359 6080s 590 17 15,091 17 14,222 16 869 
Co errr 130 618 1,249 18 3,318 18 2,069* 
Hupmobile .......... 11 19 8 19 849 19 764* 
Miscellaneous ........ 259 3,719 2,382 1,337 

MO 6 ta Sbedevenees 88,577 2,429,668 1,907,276 522,392 
*Loss 





National Steel Output Rate 
Climbs to 94.4% of Capacity 


NEW YORK.—tThe operating 
rate of steel companies, having 97 
percent of the steel capacity of the 
industry, was 94.4 percent of ca- 
pacity for the week ending Oct. 19, 
compared with 94.2 percent one 
week ago, 92.9 percent one month 
ago and 90.3 percent one year ago, 
according to American Iron and 
Steel Institute. 

This represents an increase of 
0.2 point or 0.2 percent from the 


preceding week. 


* * * 


Operations at Peak 
In Youngstown 


YOUNGSTOWN, O.— With a heavy 
volume of steel business pouring 
in as a result of the country’s rush 
to build up its defense, Youngs- 
town district steel plants continued 
to operate at the year’s peak of 90 
percent of capacity last week. 


Operators in this district said in- 
dications were that production 
would be continued at a high rate, 
with the probability of high rec- 
ords. Deliveries are being extended, 
though not yet sufficiently to cause 
inconvenience. Some bar makers 
can promise nothing short of Dec. 
1. Three-to-five-week sheet de- 
liveries are possible. but stainless 


Figures supplied by R. L. Polk & Co., New Jersey Motor L ist Co., and for New York City area by Sherlock & Arnold 
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steel sheets are as much as eight 


weeks back. 


* * * 


Buffalo Steel Output 


1t Record Level 


BUFFALO.—With automotive de- 
mand playing an important part in 
the picture, steel production in the 
Buffalo area is now at the highest 
level in history. The steel operat- 
ing rate here has been holding 
above 90 percent capacity for many 


weeks and there are no _ indica- 


tions of any letup. 


Truck Top Ten 


First Ten in Registrations as 
Reported in AN Today: 

1940 19398 

Pos. Make Pos. 

1—139,082 Chevrolet 123,787— 1 

2—114,374 Ford 94,127— 2 

3— 56,231 Interna’l 46,117— 3 

4— 41,278 Dodge 38,914— 4 

5— 31,091 G. M.C. 24,305— 5 

7,423 Plymouth 6,923— 6 

5,325 Mack 4,5838— 7 

4,840 White 3,296— 9 

4,690 Diamond T 3,667— 8 

1,796 Willys 1,089—14 


Total All Makes 
414,121 356,237 





New Passenger Car Registrations, 33 States for September, °40-’39 
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Used Cars—Service 


Ala. Dealers Set S 


3 Partners Hold to Belief 


Of Personally Selling Cars 


By George H. Watson 
Staff Correspondent 

FAIRFIELD, Ala.—Chrysler 
Corp.’s “Dealer of the Year” in 
Alabama for 1939 was Coyle- 
MeMorries Motor Co., here. This 
title was conferred by Chrysler 
Corp. because the firm sold $600,- 
000 worth of Chryslers and Plym- 
ouths during the year, or more 
than any other dealer in the state. 
In addition the company’s sales 
for 1940 are running at least 30 

percent ahead of last year. 


The explanation for this success 
seems to be due partially to the 
fact that it is headed by a trio of 
young men, Perry J. Coyle, E. Y. 
MecMorries and T. W. Lankford, 
who are full of “pep and high pur- 
pose” and not bound down by any 
heavy overhead or any set rules of 
doing business. This was brought 
out at the dinner attended by fac- 
tory executives as well as county 
officials and other well wishers, at 
which time these young men were 
presented an engraved gold cup, 


Chain Tax Ruled 


Legal on Texas 
Standard Stations 


AUSTIN, Tex.—In what has been 
considered as a ruling of far- 
reaching importance, the supreme 
court of the state of Texas has 
approved lower court decisions 
holding that the Standard Oil Co. 
of Texas is liable for chain store 
taxes on 20 service stations lo- 
cated within the state, 12 of which 
the company claimed, it did not 
control. 


In its decision, the tribunal re- 
fused to grant a writ of error, re- 
quested by the oil company, and 
thus affirmed a district and ap- 
pellate eourt ruling that the com- 
pany must pay a total of $2,288 
chain store taxes, for which the 
state sued. 


WANT ADS 


Want a Man? 
Want a Job? 

Want to Buy? 
Want to Sell? 


YOU can make YOUR WANTS 
known quickly and eheaply to 
12,000 Automobile Pealers, Jobbers, 
Manufacturers- the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance TEN CPNTS 
PER WORD PR’ INSERTION. 
Twenty-Gve cents per word for 
three insertions Count each initial, 
group of numbers or abbreviation 
as one word. Address: 


WANT AD DEPARTMENT 
AUTOMOTIVE NHWS, DETROIT 






















POSITION WANTED 





GENERAL EXBCUTIVE — Seasoned man 
with exceptional general abfllty and 
broad knowledge of automobile merchan- 
dising in all its departments. Excellent 
experience background covering more 
than fifteen years as Office, Sales and 
General Manager successively. Available 
for immediate connection anywhere in 
U. 8. A. Performance records and ref- 
erences upon request. Box 239, Auto- 
motive News. 





BUYER WANTED 
COLLECTION SYSTEM—Approved method. 
Prepared for Automotive Trade. Effec- 
tive, inexpensive. Trial suggested. Samples 











and literature sent Free. Write today. 

Mercantile Forms Company, 11 Avon 

Street, Providence, Rhode Island 
SALE — TRADE 

1916 Twin Six Packard Roadster, good 

condition, new paint-top. Excellent ad- 

vertising car. Mount Hope Motors, Inc., 


Va. 


Mount Hope, W. 


BUSINESS OPPORTUNITY 
SALES AND SERVICE building, oil sta- 
tion, and large additional building in 
rear; located in prospering paper mill 
village of 2,500, near Kalamazoo; with 
privilege of securing an Associate Dealer 
lusive franchise with popular line 
Of cars. 243, Automotive News, 
Detroit 


Box 











emblematic of their first place 
among Alabama dealers. 

The partners in the business be- 
lieve that the chief function of a 
dealer is to sell automobiles, hence 
they do most of the selling them- 
selves instead of hiring it done. 
Being located in a town with a 
half dozen big steel and iron in- 
dustries, their appeal is largely to 
the working man; as a result they 
have no elaborate place of doing 
business. The function of the 
partners is to sell, and often all 
three are found on the used car lot. 

Members of the firm have found 
it quite helpful to establish centers 
of influence about the city, par- 
ticularly in the larger plants. A 
small commission is paid to per- 
sons giving sales tips. But in ad- 
dition to this these dealers get this 
type of business through their 
regular contacts and by virtue of 
their location close to places where 
thousands of workers are em- 
ployed. 

Appeal to the working man is 
made through stressing low terms, 
as well as the value of having a 
car to get back and forth to work. 

The two chief types of adver- 
tising used by the concern are 
radio and handbills. A sunrise pro- 
gram is designed to catch the 
working man with a listing of 
specials before he goes to his job. 
Handbills can be handed out at 
plant entrances and exits. 


One of the most effective pro- 
motions in 1940 was the offer of a 
free week's vacation to the boy or 
girl who induced a friend, father, 
brother or relative to buy a car 
from the concern. More than two 
dozen children won vacations 
through this offer. 

“If you get the young folks to 
working for you, then you get the 
old folks interested also,” ex- 
plained Perry Coyle. The car pur- 
chased had to cest more than $200 
in order to include the free vaca- 
tion valued at about $12. 

Another promotion, which 
clicked during the two weeks it 
was tried, consisted of an offer of 
a “carload of groceries” with each 
used car over $200 sold. “Now we 
give you a chance to ride and eat 
‘on us,” said the announcement of 
this event. 

Since factory workers in this 
section are strongly pro-union, the 
concern emphasizes the fact that 
all new cars are shipped to it by 
railroad. “Last year we spent more 
than $18,000 for freight with these 
two railroads (ones with local 
| shops), the ones that are buying 
| rails from local steel plants and 
| helping local people,” read another 
of the concern’s handbills. 


“We have made it a point to help 
'quite a number of workers get 
\their credit records straightened 
out and for this we have won 
much goodwill,” said Perry Coyle. 

To sum up, the success of these 
young dealers seems to be in giv- 
ing a special service to the work- 
ing man and not being afraid to 
work themselves. They have energy 
plus, and choose to build a reputa- 
tion rather than lean on one al- 
ready established. 





Barber Appointed 


NEW YORK. — Appointment of 
George Barber as assistant general 
sales. manager in charge of dealer 
operations for the Packard Motor Car 
Co. of New York is announced by Lee 
J. Eastman, president and general 


manager. 





EXTERIOR VIEW of Coyle-McMorries Motor Co., 
the “‘dealer of the year” in Alabama by Chrysler Corp. 
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Commercial Car Exhibits 


Grab Much of Spotlight 


Special to Automotive News 

NEW YORK.—Importance of 
commercial vehicles, both for 
peacetime highway transportation 
and for national defense, was 
stressed at the 41st annual National 
Automobile Show, during which 
visitors to the Grand Central Pal- 


$530,000 Is Earned 
By Hudson Motor 
In Third Quarter 


DETROIT.—For the quarter 
ended Sept. 30, 1940, which in- 
cluded the period of plant inac- 
tivity due to the change-over to 
new models, net earnings of Hud- 
son Motor Car Co. and subsidiaries 
are indicated at $530,000 after all 
charges, including depreciation and 
interest and taxes, according to a 
preliminary earnings statement re- 
leased by A. E. Barit, president of 
the company. This compares with 
a net loss of $670,848 in the third 
quarter of 1939. 

Final, detailed figures on third 
quarter earnings, Barit said, will 
not be available for some time, but 
adjustments from the preliminary 
figures are expected to be minor. 

Commenting on the public ac- 
ceptance of the company’s 1941 
models, Barit said, “Sales of Hud- 
son cars in the United States in 
September were the highest for 
any corresponding month in the 
past 11 years, and were 47 percent 
greater than in September of last 
year. Factory shipments have been 
running at the rate of about 3,000 
cars a week. 

Although the 1941 model season 
has only recently gotten under way, 
Hudson shipments in the new 
model season to date have already 
reached more than one-third of 
the total shipments for the entire 
1940 season. Part of these gains in 
sales were due to the fact that new 
models were introduced about three 
weeks earlier this year. 

Barit stated that more than 250 
new dealers have been added to 
Hudson’s distributing organization 
since the introduction of new 
models. 





Chicago Delivered Price 


Booklet Issued on 194.1’s 


CHICAGO. — National Used Car 
Market Report, Inc. has released a 
new booklet giving delivered prices 
on 1941 automobiles in Chicago. 

The price of the car delivered at 
the factory is also shown. Any 
changes will be covered by supple- 
ments issued throughout the year. 





: ; Sa or 
NAS MERCHANDISING men put the clock on these Detroit girls, who | 
nae the Nash bed at the Detroit show in record time. Left to right, Bill 


Rutledge and W. F. Campbell, 


of Nash merchandising department, and Joe | 


Glass, Great Lakes region merchandising manager 





ace evidenced far greater interest 
in the truck exhibits than at any 
former exposition. 


Although there were no models 
on display of the types manufac- 
tured for military purposes, there 
were peacetime vehicles shown 
that could be converted into valu- 
able auxiliary units in event of a 
conflict. Among these were several 
of the heavier trucks built to 
withstand strenuous duty. 


“Reports from abroad, as well as 
the growing recognition by Army 
strategists of the indispensability 
of the motor truck equipment to a 
well prepared army, have placed 
more emphasis this year on motor 
truck transportation than ever 
before in the history of the 
nation,” it was asserted by Robert 


F. Black, vice-president of the 
commercial car division of the 
Automobile Manufacturers Assn. 


and president of White Motor Co. 


“The Army has procured, or 
placed orders for, well over 65,000 
units of motor truck equipment 
since the first of the year. This in- 
cludes the light half-ton jobs and 
all the way up to the seven-ton 
prime movers. Army vehicles are 
four and six-wheel-drive units, de- 
signed for rough cross-country go- 
ing as well as over well paved 
highways. 

“What effect the increased mili- 


Fairfield, Ala., chosen 
| 
| 


tary demand for vehicles will have 
on commercial users of highway 
transportation is a cause for specu- 
lation. The extent to which pri- 
orities are resorted will of course 
depend largely on the speed with 
which the military authorities will 
need vehicles. 

“The present outlook is that the 
motor truck plants will be able to 
supply civilian needs if they build 
military vehicles in pace with pro- 
duction of armaments and supplies, 
such as tanks, aircraft engines and 
other specialized equipment which 
will require more planning and 
tooling up.” 

Pointing out that retail sales of 
commercial units had shown an in- 
crease of 20 percent for the first 
nine months of the current year as 
compared with the corresponding 
1939 period, Black revealed that 
production of American manu- 
facturers in the United States and 
Canada had reached 617,300 for the 
period. 

Among the commercial vehicles 
displayed at the show here were 
new models of Chevrolet, Divco- 
Twin, Dodge, Ford, Hudson, Plym- 
outh, Pontiac and Studebaker. 


Packard Qlectric Offers 


New Rewiring Station 
WARREN, O.—Because of the 
increasing number of Packard cer- 
tified rewiring stations, Packard} 
Electric has introduced a complete | 
certified rewiring department in a! 
single unit. | 
The display work bench con- 
tains a place for all necessary 
cables and tools—voltmeter, solder- | 
ing iron, bulb_ socket’ voltage! 
adapter, stripper, Port-O-Lite, ter- | 
minals, etc., as well as a frame for 
the mechanic’s rewiring certificate. 





Syracuse Awaits Buses 


SYRACUSE, N. Y.—The last of the 
trolley cars here will be replaced by 
buses as soon as Syracuse Transit 
Corp. can obtain the delivery of 37 
new buses to be added to its fleet of 
1158 already in operation 


| deluxe, 
| eruis. 
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cpr delocted” prcee for iS a pulge 


the exception of Willys-Americar Seri 
clude standard equipment and a 
taxes. Willys-Americar prices are f.o. — 
Toledo, before taxes. Ford prices 
not include transportation or taxes. — 
BUICK—Series 40 Special—4-dr. tour oe 
$1,052; 4-dr. tour. sed. SE, $1,134: bus. om 60 
$935; sedanet, $1,006; sedanet, SF, $1,063, —— 
Series 50 Super—4-dr. tour. sed., $1,185; conv, 
phae., $1,555; bus. cpe., $1,031; conv. cpa,——— 
$1,267; spt. epe., $1,113. Serles 60 Century 
4-dr. tour. sed., $1,288; bus. cpe., $1,1983* 
sedanet, $1,241. Series 70 Road Master—4-dr, ——— 
tour. sed. ,$1,364; conv. phae., $1,775; conv. grolet 
— 


epe., $1,457; spt. epe., $1,282. 
SE—Super Equipped. 7 
CADILLAC—Serles Sixty-one—Cpe., $1,345; sed, 
$1,445; del. cpe., $1,435; del. sed., $1,535, Series_—— 
Sixty-two—Cpe., $1,420; sed., $1,495: del. conv, 
cpe., $1,645; del. conv. sed., $1,965; del. cpa, 16 
$1,510; del. ned., $1,585. Series Sixty-three—Seq,_ roles 
$1,695. Serles Sixty Special—Tour. sed., $2,195,7 
with division, $2,345. Series Sixty-seven—Sed., 
$2,595, with division, $2,745; 7-pass. sed., $2,785; 
7-pass. Imperial, $2,890. Series Fleetwood Sey-——— 
enty-five—Sed., $2,995, with division, $3,150; 
7-pass. sed., $3,140; 7-pass. Imperial, $3,295; 
formal sed., $3,920; 7-pass. formal sed., $4.045;48eF 4 
bus. sed, $2,895; bus. Imperial, $3,050. 
CHEVROLET—Master Deluxe—Bus. cpe., $712;.—— 
5-pass. cpe., $743; town sed., $754; spt. sed., 
$795. Special Deluxe—Bus. cpe., $769; 5-pass, 
cpe., $800; town sed., $810; spt. sed., $851: —_ 
cabr., £949. P “i 
CHRYSLER—Royal—3-pass. cpe., $945; 6-pass,/90t0 
club cpe., $1,041; 6-pass. lux. bro’m, $1,021; 
6-pass. sed., $1,051; 6-pass. town sed., $1,111..—— 
Windsor—3-pass. cpe., $998; 6-pass. club cpe., 
$1,096; 6-pass. lux. bro’m, $1,075; 6-pass. sed.,.————— 
$1,125; 6-pass. town sed., $1,175. New Yorkere= 
3-pass. cpe., $1,195; 6-pass. club cpe., $1,268; 
6-pass. lux. bro’m, $1,248; 6-pass. sed., $1,278 
6-pass. town sed., $1,328. Saratoga—3-pags. 
cpe., $1,275; 6-pass. club cpe., $1,335; 6-pags, 
lux. bro’m, $1,325; 6-pass. sed., $1,345; 6-page. 
town sed., $1,375. 
DE SOTO—Deluxe—Bus. 
epe., $985; 2-dr. 


cpe., $898; 
sed., $965; 4-dr. sed., 
Custom—Cpe., $945; club cpe., $1,035; bro‘mg V-8' 
$1,020; 4-dr. sed., $1,045; town sed., $1,0%-——"" 

DODGE—Deluxe—Cpe., $825; 2-dr. sed., $880; 
4-dr. sed., $920. Custom—2-dr. bro’m., $928; 
6-pass. cpe., $960; 4-dr. sed., $965; town sed.,.__— 
$995. 

FORD—Deluxe—Cpe., $695; opera cpe., $7235 
2-dr. sed., $735; 4-dr. sed., $775. Super Deluxeeyj V-8 | 
Cpe., $740; opera cpe., $770; 2-dr. sed., $780;— 
4-dr. sed., $820. 

HUDSON—Six-Traveler—2-dr. tour. sed., $765; 
4-dr. tour. sed., $793; 3-pass. cpe., $695; club—— 
cpe., $788. Six Deluxe—2-dr. tour. sed., $8228; 
4-dr. tour. sed., $856; 3-pass. cpe., $801; (io 
cpe., $848: conv., $1,063. Super Six—2-dr. tour.aham § 
sed., $901; 4-dr. tuor. sed., $932; 3-pass. cpe.,” 
$881; club cpe., $936; conv., $1,155. Commodore... 
Six—2-dr. tour. sed., $966; 4-dr. tour. sed, 
$994; 3-pass. cpe., $935; club cpe., $97; cony,,' 
$1,204. Commodore Eight—2-dr. tour. sed., $4,- 
003; 4-dr. tour. sed., $1,039; 3-pass. cpe., $978 Seon S 
club ocpe., $1,040; conv., $1,254. Commodore Cus- 
tom Eight—3-pass. cpe., $1,064; olub cpe., $1,- 


—_—— 











127; 4-dr. tour sed., $1,232. 
LINCOLN — Zephyr — Cpe., $1,477.74; sed. 
$1,541.17; club epe., $1,541.17; conv. cpé, 


$1,858.27; Zephyr, with custom interiors—3-pas——— 
epe., $1,557.02; sed., $1,641.58; club epe., $1.-aoln-Z 
641.58. Continental—Cpe., $2,811.93; cabr., $2,- 
$64.83. Custom—Sed., $2,704.14; lim., $2,836.27. 
(Note: All Lincoln prices are Detroit delivered 





ready to run, and include federal and state... 
taxes and transportation.) 

MERCURY—Cpe., $944.97; cpe., with arm, 
seats, $971.40; sed., $981.97; sed. cpe., $1,013.68;2°529_ 
town sed., $1,024.25; club conv., $1,140.58. 
(Note: Mercury prices are delivered in Detroit = 
ready to run. Include federal, state taxes 
and transportation.) 

NASH—Ambassador ‘'600"'—Rus. cpe., $731;—— 


Slipstream 4-dr. sed., $780. Deluxe—Bus. cpe., 
$783; 4-dr. slipstream sed., $810; 2-dr. brougham, 
$810; 4-dr. trunk sed., $860. Ambassador Six 
Special—Bus cpe., $923.50; 4-dr. slipstream sed..iis Six 
$980; 6-pass. brougham, $973.50. Deluxe—4-dr. = 
slipstream sed., $980; 4-dr. $1,030. 








trunk sed., 








Ambassador Eight Special—Slipstream 4-dr. sel.,————— 

$1,051. Deluxe—6-pass. brougham, $1,081; slip- 

stream 4-dr. se@, $1,101; 4-dr. trunk sed, 

$1,151. on 
OLDSMOBILE—Special Series Six—Rus. cpe,wkard 

$852: club cpe., $893; 2-dr. sed., $898; 4a2-—— 

sed., $945; conv. cpe., $1,048. Special Series 

Eight—Ciuh cpe., $935; 4-dr. sed., $987; conv. 

cpe., $1,089. Dynamic Cruiser Series Six—Club 

sed., $954; 4-dr. sed., $1,010. Dyesamic Cruiser 





Series Eight—Ciub sed., $989; 4-dr. sed., $1,046. 
Custom Cruiser Series Six—Cleb cpe., $1,048; ymout 





4-dr. sed., $1,099; conv. ope., $1,191. Custom 
Cruiser Series Eight—Club cpe., $1,079; 4-dr. 
sed., $1,185; conv. cpe.. $1,227; conv. phaeton, 


$1,575. 

PACKARD—One Ten Special—4-dr. tour. sed., 
$1,1056; 2-dr. tour. sed., $1,024; Club cpa." 
31.000: bua. cpe.. $907; conv. pe, $1,176 ymout 
One Ten Octuxe—4-dr. tour. sed., $1,116; 2-dr. 
tour. sed., $1,084; club ope., $1,038; conv, 
ope., $1,209. One Twenty—4-dr. tour. 
$1,261; 2-dr. tour. sed., $1,230; 
$1,205; conv. cpe., $1,723; bus. cpe., 
conv. ope., $1,377. One Sixty—4-dr. tour. 
$1,750; club cpe., $1,709; conv. sed., $2,180;——— 
bus. cpe., $1,594; conv. epe., $1,892; chassis, 
$1,435; deluxe conv. sed., $2,405; deluxe con’,--—— 
cpe.. $2,067; 4-dr. tour. sed., $2,009; tour. 
Iim., $2,289; 7-pass. tour. sed., $2,161. One 
Eighty—Darrin conv. vic., $4.650; 4-dr. tour. ——. 
sed., $2,587; LeBaron spt. brough., $3.500 fadebs 


PLYMOUTH — Cpe., $685; 2-dr. sed., $739; 








o-—-—— 


4-dr. sed., $780. Deluxe—Cpe., $729; 2-dr. Se, semen 
$779; 4-dr. sed., $820. Special Deluxe—(pe., fudebg 
$760; 4-pass. cpe., $805; 2-dr. sed., $810; 4-dr,.-————— 
sed., $840. 
PONTIAC — Deluxe Torpedo Six — Bus. cpe., 
$828; sed. cpe., $864; conr. sed. cpe., $1,023;-———— 
2-dr. sed., $874; 4-dr. sed., $921. Deluxe Tor- 
pedo Eight—Cpe., $853; sed. cpe., $889; cons. fillys 
sed. cpe., $1,948; 2-dr. sed., $899; 4-dr. sed... 
$946. Streamline Torpedo Six—Sed. cpe., $923; 
4-dr. sed., $980. Streamline Torpedo Eight—--——— 
Sed. cpe., $948; 4-dr. sed., $1,005. Custom Tor- 
pedo Eight—Sed. cpe., $1.020; 4-dr. sed., $1,077. 
STUDEBAKER—Champion—Cpe., cust., $690; 
cust. deluxe, $720.; delux-tone, $755; 5-pass. 
epe., cust., $725; cust. deluxe, $755; delux-tone, 
$790: club sed., cust., $730; cust. deluxe, $760; 
delux-tone, $795; cruis. sed., cust., $770; cust led c 
$200; delux-tone, $835. Commander—~ 
sed., @ust., $985; delux-tone, $1,650; land Phig is 
cruiser., Cust., $1,030; delux-tone, $1,095. Presl- 
dent —(Cruis sed., cust., $1,115; delux-tone, 
$1,180; land cruiser, cust., $1,160; delux-tone, 
$1,225. 
WILLYS-AMERICAR—4-dr $665 
price available at prevent 


Only 


sed 
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Chapter XCII1I—Chrysler Corp. Continued 


While the Chrysler car itself made its debut at the 
1924 national show and went on the market that year, 
it was the product of the Maxwell company, of which 
Walter P. was president. It was not until a year later 
that the Chrysler Corp. itself was formed—June 6, to be 
exact, so that as this is written it officially is 15 years 
old, going on 16. The new-born was organized under 
Delaware law to succeed the Maxwell Motor Corp. 


Fifteen years is a mighty short time in which to build 
an organization that ranks with the industrial leaders 
of the world at this time, as well as being one of the 
“Big Three” in the automobile industry. Yet this was 
the accomplishment of this Horatio Alger-type of hero, 
Chrysler, who started from scratch as a railroad ma- 
chinist apprentice, built his automobile empire and 
then was gathered to his fathers just when he was ready 
to shove his chair back from the table and take his 
ease, leaving to such of his old tried-and-true associ- 
ates as K. T. Keller, now its president and executive 
head, B. E. Hutchinson, Fred Zeder and others of his 
captains courageous to carry on while he was enjoying 
the twilight of his well-spent life. 


When Walter P. started his own business with the car 
bearing his name, I doubt if he had in mind emulating 
General Motors, although he had cut his eye teeth in 
our industry with GM. But the Chrysler car clicked 
from the start. And then, as he got the feel of the mar- 
ket, he realized the necessity of a mass production low- 
priced line. So Plymouth was brought into the world. 
Then came the De Soto in a higher price-bracket. Still 
all the bases were not covered. There was a gap in be- 
tween De Soto and the low-priced Plymouth to be closed, 
in addition to certain manufacturing equipment which 
was needed. So the Head-of-the-House went out and 
bought Dodge. Then he had a family to raise. 

























Buying Dodge 

Buying Dodge was the sensational achievement of 
1928, a battle of wits fought with the bankers in which 
Chrysler emerged triumphant. Dodge had been founded 
in 1916 by the two brothers, Horace and John, who got 
their start making parts for Henry Ford. The millions 
they made in so doing aroused their ambition to 
branch out and become automobile manufacturers 
themselves. So they cut loose from Ford and the De- 
pendable Dodge was the result, a car that was honestly 
built by two machinists who made quality and work- 
manship their credo and which soon became a most im- 
portant factor in the automobile industry with a car 
that sold about $100 above the Ford. A few years after 
the death of the two brothers, about 10 or 11 months 
apart, the Dodge company was sold to the New York 
banking firm of Dillon, Read and Co. for $146,000,000 
and the bankers tried to run it. Soon they came to the 
conclusion that inasmuch as shoemakers always stuck 
to their lasts (still a good axiom) mebbe they’d best 
return to their counting rooms and make their money 
work for them in other ways than in this field that was 
strange to them. 


Which resulted in Clarence Dillon propositioning Wal- 
ter Chrysler. The latter wanted Dodge so badly it made 
his mouth water, but he didn’t dare let the banker know 
it. He was like the man in the poker game with a bob- 
tail flush trying to win the pot on a bluff, for the 
asking price of the bankers was enough to scare even a 
Croesus. So Chrysler acted indifferent, but the bankers 
were persistent. They didn’t want to be automobile 
manufacturers any longer and they realized that Dodge 
fitted perfectly into the Chrysler picture—a “natural.” 
With Walter, the canny head of his own corporation, they 
could get rid of what seemed to them to be a white 
elephant. Whereupon followed long negotiations, both 
sides trying to act indifferent to the deal. Chrysler and 
his Hutchinson, keeper of the Chrysler monies and a 
youthful financial wizard, dodged all the rocks and reefs 
and ultimately got Dodge from Dillon, Read & Co. for 
$170,000,000 in new Chrysler stock and in the assump- 
tion of Dodge debentures. Whereupon the bankers told 
Chrysler: “Dodge is yours” and Walter took over. The 
ink wasn’t dry on the check when Keller, who was then 
vice-president in charge of manufacturing, obeyed the 
telephonic command of the boss and hoisted a huge 
canvas sign over the entrance to the plant: “Chrysler 
Corp., Dodge Division.” Keller and his men at the same 
time took over the plant and Dodge thus became a mem- 


ber of the Chrysler group. 





Chrysler Corp. Chronology 


1920—W. P. Chrysler started to reorganize the bankrupt Maxwell Motor 
Company, Inc. 


1921—New Maxwell Motor Corporation formed under West Virginia 
Law with W. P. Chrysler, Chairman of the Board. 


1922—-Chalmers Motor Corporation bought by new Maxwell Company. 


1924—First car to bear Chrysler name introduced—engineered by the 
famous engineering triumvirate of Zeder, Skelton and Breer—the 
first time the public was offered a medium priced styled car, six 
cylinders, equipped with such features as four-wheel hydraulic 
brakes, high compression engine, tubular front axle, aluminum 
pistons, air cleaner, oil filter, shock absorbers and full pressure 
lubrication—31,745 of these new cars sold. 


1925—June 6th Chrysler Corporation was organized under Delaware Law 
to succeed Maxwell Motor Corporation, with W. P. Chrysler as 
president and chairman of the board; B. E. Hutchinson, vice-presi- 
dent and treasurer; J. E. Fields, vice-president in charge of sales; 
W. Ledyard Mitchell, vice-president and secretary, and F. M. 
Zeder, vice-president in charge of engineering. Chrysler Corpora- 
tion of Canada, Limited, organized. Maxwell car production dis- 
continued. 137,668 Chrysler units sold. 


1926—Rubber engine mountings, rubber spring shackles, small diameter 
wheels introduced. Societe Anonyme Chrysler organized in Ant- 
werp, Belgium, to handle European business. Plant in Antwerp 
acquired. K. T. Keller joined Chrysler Corporation and became 
ee in charge of manufacturing. 170,392 Chrysler units 
sold. 


1927—Chrysler Export Corporation organized to handle all foreign busi- 
ness. $9,800,000 paid to stockholders in dividends. Duplex channel 
frame introduced. 192,083 Chryslers sold. 


1928—Chrysler Motors Limited purchased in London, England. Chrysler 
Corporation bought all the assets of Dodge Brothers, Inc., and 
introduced new Dodge car. De Soto Motor Corporation organized 
and De Soto car introduced. Plymouth Motor Corporation or- 
ganized and Plymouth car introduced. Fargo Motor Corporation 
organized to handle fleet business. New engineering building com- 
pleted. Total sales Chrysler Corporation units—360,398. 


1929—Chrysler Motors Parts Corporation organized to handle parts 
merchandising. De Soto introduced 8-cylinder car. Down draft 
carburetor, rust proof fenders and sheet metal parts introduced. 
K. T. Keller made president and general manager of Dodge 
Brothers Corporation. Total sales—450,543. 


1930—Chrysler introduced new 8-cylinder car. Dodge introduced 8- 
cylinder car. Oilite bearings introduced. Plymouth franchise given 
to 10,000 Dodge, De Soto, and Chrysler dealers. W. L. Mitchell 
made chairman of the board of Chrysler Export Corporation. 
Total sales—269,023. 

1931—Floating power engine mountings, vacuum spark control and 14 
mm spark plugs introduced. Byron C. Foy made president De Soto 
Motor Corporation; J. E. Fields made president of Chrysler Sales 
Corporation, and B. E. Hutchinson made chairman of the board 
of the Plymouth Motor Corporation. Total sales—271,360. 


1932—Plymouth introduced a new 6-cylinder car after $9,000,000 re- 
tooling program. Plymouth only car in the industry whose sales 
were greater than in 1931. Chrysler Motors of California formed 
and new plant in Los Angeles acquired. W. Ledyard Mitchell made 
chairman of the board of Chrysler Motors of Canada, Limited. 
Total sales—221,731. 

19338—Chrysler Corporation was the only manufacturer in the industry 
whose total sales of passenger cars and trucks exceeded its 1929 
record. All silent transmission, valve seat inserts and individual 
front wheel springs introduced. Chrysler Institute of Engineering 
organized to train top-ranking students for future executive po- 
sitions in the corporation. Total sales—450,922. 

1934—-Chrysler Sales Division introduced Airflow models. Redistribution 
of weight, interlocking body and frame, synchronized rear and 
front springs and automatic overdrive pioneered. 1,000,000th 
Plymouth completed. D. S. Eddins made president of Plymouth 
Motor Corporation. Airtemp, Inc. acquired to manufacture and 
sell air-conditioning and heating equipment. Total sales—597,756. 

1935—For the third year in succession exceeded 1929 sales record. 
Opened Evansville, Ind., plant to handle increased demand for 
Plymouth and Dodge cars. K. T. Keller made president, Chrysler 
Corporation. B. E. Hutchinson, chairman of the finance com- 
mittee, and F. M. Zeder, vice-chairman of the board. Chrysler 
Corporation introduced Amola steel springs, and hypoid rear axles. 
Total sales—843,599. 

1936—Opened new De Soto factory and new press plant in Detroit, new 
service parts plant in Marysville, Michigan. Total sales—1,066,229. 

1937—New plant constructed in Canada to handle increased Canadian 
business, and transmission plant equipped and opened in Kokomo, 
Indiana. Herman L. Weckler and Nicholas Kelley were elected 
vice-presidents of Chrysler Corporation. D. A. Wallace was made 
president of Chrysler Sales Corporation. Total sales—1,158,518. 

1938—Chrysler Corporation introduced the fluid drive eliminating all 
metal-to-metal contact between the engine and the driving wheels. 
Chrysler Corporation introduced Superfinish, thus making possible 
new standards of quality in metal finishing and car operation. 
Built new Dodge truck plant in the Detroit area. A. vanDerZee 
made vice-president of Chrysler Corporation. W. J. O’Neil made 
president and general manager of Dodge Brothers Corporation. 
Total sales—570,852. 

1939—Chrysler Corporation introduced the first diesel truck engine in 
the United States with injection timed according to engine speed, 
without pump camshafts necessary and with other major ad- 
vances. Distributed $105,000,000 in wages and salaries to its em- 
ployes. New plants in San Leandro, California, and Chatham, 
Ontario, opened. Mammoth new engineering building started. 
Total sales—778,781. 

1940—After a two years’ illness, Walter P. Chrysler died Aug. 18. Sub- 
sequently, on Aug. 29, 1940 the Board of Directors of Chrysler 
Corp. amended the bylaws of the corporation eliminating the 
office of chairman of the board and made K. T. Keller, its presi- 
dent (who since Mr. Chrysler's illness had been responsible for 
the company’s operations), executive head of the corporation. Her- 
man L. Weckler was elected to the board of directors to fill the 
position made vacant on the board by the death of Mr. Chrysler. 
Chrysler Corp. completed and opened tremendous new engineering 
laboratories. For its 1941 models it made fluid drive available on 
the Dodge, De Soto and lower priced Chryslers, as well as the 
higher priced Chryslers. During 1940 Chrysler Corp. manufactured 
and delivered more than 25,000 specially designed trucks for the 
United States Army in addition to other military orders from 
England and France. Chrysler Corp. also in the same year com- 
menced construction of the largest army tank arsenal in the| 
United States which is to be completed in 1941, to turn out five | 
25-ton tanks per shift per day. Sales of Chrysler Corp. passenger | 
cars and trucks were among the highest in its history although | 
its Antwerp, Belgium plant had to be closed because of the war. 


This is the ninety-third installment of Chris Sinsabaugh’s memoirs. 
Next week, the Chrysler Corp. continued. 
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Making Synthetic r 
Rubber Not Easy, © 
Collyer PointsOut— 


NEW YORK. — Before ASSUMING, pig 
that synthetic rubber offers 


: : ar, 
immediate safeguard against at 
shortage of natural rubber, the eros 


American public must realize tha 
it requires 18 months to engineer,,» , 
construct and start operation of aon 
synthetic rubber production plant; w 
and that the nation would need at, yo; 
least three years to provide suffi- t bi 
cient plant capacity to Produce re 
synthetic rubber at the present Am 
rate of consumption of the natural” 
product. ‘OME 


So stated John L. Collyer, presi-y bo: 
dent of B. F. Goodrich Co., in, of 
addressing the Sales Executives— 
Club at its weekly luncheon meet- , 
ing here. Under present conditions yV 
he said, only “standby” plants coul 
be justified from an scones 
standpoint, “just as battleships an 
airplane programs are justified inp | 
the interest of national prepared- y 
ness.” He pointed out that the Far 
East plantations have an “enor- By 
mous and growing” capacity. eTR 

Collyer said that the nation’s who 
present rubber position, includin + to 
government - owned stocks, total ugh 
about 10 months’ supply, consisting” 6 


of four months’ in the conta 


ost | 


three months’ supply afloat an 
three months’ supply of finished xed 
goods on hand. i nol 
This could be stretched to aim : 
year by increasing use of reclaimed” 
rubber, he added, and with rigidWith 
rationing, there could be a_ fewél ju 
more months of grace, but thath 4 
would seriously affect employmentsion 
in the automobile and allied in-Secot 
dustries which give employment to 10-¥ 
about one-seventh of all Americamugh 
workers. iffic. 
Collyer described as the most tl 
efficient size of a synthetic rubberin | 
producing unit a projected 35,0004 dri 
ton-a-year plant. With priorities ofned ; 
necessary materials and machinery, drive 
he said, it would take at least min 
three years to provide sufficientyth ¢ 
plant capacity to produce syntheticych ; 
rubber to replace natural rubber imple r 





all tires manufactured in thenj, 
United States. ismot 

‘ os ee weme 
Tenn. Faces Loss % 


Of U.S. Road Aid," 


WASHINGTON.—Unless it cans ma 
explain an apparent diversion of 
$1,000,000 from highway funds ta (, 
the satisfaction of the federaly. 
public roads administration, Ten- ill 
nessee may become the third statel0L 
to lose part of its federal-aid fundssiden 
allotment. nounc 
Under an action of the Tennessee 
legislation, 10 percent of the state’ 
automobile registration fees ha 
been converted into a general sta 
fund to reimburse other depart 
ments for work allegedly done 0 
behalf of the highway department 
The PRA is trying to determin 
whether this conversion can 
classed as diversion under th 
Hayden-Cartwright Act, which pro 
vides a maximum penalty of one 
third of a state’s federal road- 
building allotment for diversions p G. 
exceeding those existing when the 
act was passed. nbear 
Two states already have beenyebg 
penalized by the PRA for divert- 
ing highway funds, Massachusetts}, 4 
having lost $472,862 and New 


Jersey $250,000. 











DETE 
John Downey Heads Sales age 


Promotion at Studebaker* Sot 

SOUTH BEND. — Announcement: 
of the appointment of John J. 
Downey as sales promotion man- Veste 
ager of Studebaker Corp. is made “on, 
by George D. Keller, vice-president kes | 
in charge of sales. strict 

Downey comes to Studebaker ‘ome 
from Chrysler Sales Corp. where ‘ichite 
he was assistant advertising man- ” 
ager. Downey will also Supervise By: 
editing of The Studebaker News, 4! 
the dealer paper, and The Wheel, WHE » 
Studebaker’s magazine. 





«tor © 


A vt, Mtevee Ruling 


LITTLE ROCK, Ark.—Officials of = 
the state highway department have ja 
announced that all motor vehicles 
must be equipped with a rear View 
mirror located to reflect, to the driver, 3% 

a view of the highway for a distance 
of 200 feet to the rear. 

Automotive News’ Almanac published , 
once a year, is considered THE refer- 
ence book wherever automotive infor- 
mation is desired OLDS 

‘ith eo 


tafflc ¢ 
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tic 


ssumin uests have been the brass 
o) his 2 the motor industry and 
ainst @ ading executives. It’s always 
er, th€ ioss-roads where one can meet 
ize tha ost everyone who rates “Who’s 


ar, 


ngineer,.» And this time was no ex- 


on of ain to the rule. It was the one 


n plant, where you could see every- 
need at, yo. wanted to see in this 
le suffi-9¢ pusiness of ours. The theme 


produces, party, too, was patriotic and 


present ican. 
ntuat!”” * 

ME Monday and “Mr. Sparks,” 
, Presi-+, boasts he has been to every 
Co., in, of them, attended Paul Gar- 


cutive: 





1 meet- , 

aitions)fiVEK Movement 
's cou 

onomidest Is Conducted 
‘rarea BY Olds Engineers 
Sonal By James L. Delahanty 


| Associate Editor 

ie , )ETROIT.—The average motor- 

ation 8 who drives from downtown De- 

cluding’, tg Royal Oak city limits, goes 
totals... 355 driving operations 

sisting pearshifts and 209 clutch de- 

ountry.ions) in the 12.3-mile run. 

miendll se facts were revealed in a 
¢ made last week, using a new 

to aismobile device, the “Effort 

laimed“®” as a recorder. 

1 rigi@Vith this writer acting as of- 

a fewial judge, an Oldsmobile equipped 

t that a conventional shift trans- 

yymentsion was driven from the foot 

ed in-Second boulevard in Detroit out 
ent to 10-Mile road and Woodward, 
ericamugh heavy evening rush-hour 
iffic. 
most the most congested area, 

rubberin the one mile covered here, 
35,0004 driving operations were re- 
ties Ofjed in the 19 minutes required 
1inery, drive this distance. A total of 
least minutes was clocked as the 
ficientyth of time the driver had the 
itheticitch pedal depressed during the 
ber imple run. 

1 thenis test run was devised by 
immobile engineers to compare 
wements of the driver when 

oo mg a standard transmission as 
ainst no similar movements be- 

Ai necessary when using Olds’ 

Wra-Matic drive. The return trip 

+ can’ made with the latter. 

on of 


ta.G. Roos Is Appointed 
oderaly,. ss 
Ten-Willys-Overland Director 
statelOL EDO.—Joseph W. Frazer, 
fundssident of Willys-Overland, has 
nounced appointment of Delmar 
Roos to the 
board of direc- 
tors of that com- 
pany. 
An internation- 
ally known engi- | 





Willys in Febru- 
ary, 1938. He is 
past president of 
Society of Auto- 
motive Engineers 
and also worked 
with Humber, 
Hillman, Talbott, 
nbeam, Ltd., England as well as 
beenydebaker Corp. 
vert- 
Stree District Managers 
Are Named by De Soto 


DETROIT.-—Three new district 
les aagers have been appointed by 
ker? Soto according to announce- 

tint by Kenneth M. Eyestone, di- 
1 Jj.*tor of regions. . 
nan- Vester Lee Smith moves into 
nade #con, Ga.; Kenneth G. Lancaster 
dentkes over the Memphis, Tenn.,| 

strict, and Raymond R. Fisher 





sions 
7 the G. Roos 





aker*omes district manager 4 
here ‘ichita, Kan. 

nan- 

vise hi" 

ews, 

heel,» 


OLDSMOBILE’S test cars; 
‘ith conventional gearshift an 
“fic during last week’s ran. 


Sparks » 


;Ou (Continued from Page 1) 





neer, Roos joined} been 


a| dustry. The sheepskins were hand- 


t| cial automobile show section with its 


e equipped W 
a “Effort Meter, 






Chris 
Sinsabaugh 


rett’s annual party at the Uni- 
versity Club, where this General 
Motors’ vice-president and head of 
public relations for the corpora- 
tion, brought together a brilliant 
array of talent—most of GM’s high 
command and executives to meet 
publishers, authors and even the 
low-bracketed automobile editors. 
Each was buttoned with “America 
Needs ‘Mr. Sparks’ and ‘Mr. Sparks’ 
Needs America,” the name chang- 
ing of course with each individual. 
Clever idea and also patriotic, Mr. 
Garrett. 
*x* * * 


TUESDAY was three-ringed cir- 
cus day for the automobile editors, 
with Oldsmobile, Buick and Evans 
Products clashing with cocktail 
parties. Fortunately, Evans’ affair 
was at the Barclay and Oldsmo- 
bile and Buick at the almost ad- 
joining Waldorf, so most of the 
scribes made out to “look at all 
three,” and meet the men who 
make the cars we write about. 

* * * 


SOCIAL activity of this nature 
wound up Wednesday, with Ford 
coming into the picture with its 
luncheon at the Biltmore, an af- 
fair which made a “Standing Room 
Only” sign almost necessary, so 
many turned out to meet up with 
the men from Dearborn. However, 
Edsel Ford saw to it that everyone 
got a seat and also a meal. It was 
at this luncheon that Advertising 
Manager Roy Barbier made of- 
ficial the leading paragraph (a 
scoop) in Pete Wemhoff’s “The 
4th Dimension Column” in last 
week’s AUTOMOTIVE News that the 
Ford advertising account had been 
transferred to McCann - Erickson, 
with Maxon getting Mercury in 
addition to Lincoln and Zephyr, 
which that agency recently had 
taken over. And Clay Doss, gen- 
eral sales manager, made every 
one feel good by telling that Ford 
expects to produce 106,000 cars and 
trucks in November, a production 
of 5,300 units a day. 

* * * 

ALSO THAT same day and con- 
flicting with Ford, the second an- 
nual luncheon of the Automotive 
Old Timers was held at the Roose- 
velt. “Mr. Sparks,” being in that 
class himself, therefore took in 
both affairs. At the Roosevelt he 
met up with the other gray-beards 
—some 150 of them—and raked the 
embers of his motoring past. He 
found the club, in its one year of 
operation, has grown to a mem- 
bership of close to 200 and gives 
promise of being an important fac- 
tor in motordom from now on. 

Most sentimental and _ worth- 
while were the citations handed 
out to five old timers who have 
outstanding in their contribu- 
tions to the development of the in- 


ed out to Ransom E. Olds, who 
| dates back to 1886 and who built 
Oldsmobile before he took on Reo; 
Charles B. King, whose creation 
was the first gasoline-propelled 
automobile to run on Detroit’s 
streets; Julian Chase, veteran 
automobile writer and now direct- 
ing editor of the Chilton publica- 
tions; Walter C. Baker of Cleve- 
land, who used to build the Baker 
electric, and Charles S. Henshaw 
of Boston, famous as a motorcycle 
engineer and now advertising man- 
ager of Noyes-Buick. 


Norman, Okla. Show Date 


NORMAN, Okla.— The automobile 
dealers association here will hold its 
1941 automobile show Oct. 25-26. The 
‘Norman Transcript’ will issue a spe- 


edition of Oct. 26. 





ith Hydra-Matic drive, the other 
’ as they passed through Detroit 























































SUIT SUITS!—C. S. Fletcher, Stude- 
baker sales manager, inspects the smart 
motoring costume made of the canda 
cloth used in the 1941 Studebakers. The 
costume was modeled at the New York 


automobile show by ‘‘Anitra,’”’ one of 
Lester Gaba’s manikins. 


UAW to Refuse 
Help to Members 
In Illegal Strikes 


DETROIT. — Following up its 
previous declaration against wild- 
cat strikes, CIO’s United Automo- 
bile Workers executive board has 
notified local unions that the union 
will not intercede for members 
proven guilty of participating in 
or causing such strikes. 

The board, in the most drastic 
action against unauthorized strikes 
ever taken by the union, notified 
local unions that it will not tolerate 
stoppages contrary to contracts and 
the union constitution. It added 
that it will authorize and support 
strikes when they are necessary. 

A letter signed by R. J. Thomas, 
president, and George F. Addes, 
secretary - treasurer, emphasized 
that the new action concerned 
members actually found guilty of 
causing unauthorized strikes. 

The policy was approved by Phil- 
lip Murray, CIO vice-president, who 
met with the UAW-CIO board 
recently in a special session at 
Pittsburgh. The same meeting 
unanimously indorsed policies of 
the union’s GM department. 


Hoffman Reports 
Safety Gains But 


Issues a Warning 


NEW YORK.—Progress made in 
the five years from 1935 to 1940 
in reducing the rate of automo- 
bile accident fatalities, in propor- 
tion to highway use, has meant 
the saving of 48,000 lives, 1,700,000 
injuries and $1,700,000 in cash loss, 
Paul G. Hoffman, president of 
Automotive Safety Foundation. re- 
ported at the annual luncheon 
meeting of the foundation at the 
Waldorf-Astoria during show week. 

The rate of deaths upon the 
roads and streets. which had been 
17.4 for each 100,000,000 vehicle 
miles of driving in 1935, will be 
under 12 this year, Hoffman said. 

This record offers no cause for 
complacency, however, Hoffman 
warned the executives of automo- 
tive and allied industries present, 
who in five years have furnished 
$2,000,000 to carry on the founda- 
tion’s work, and representatives of 
the 15 national organizations that 
cooperate with the foundation in 
many fields of highway safety en- 
deavor. He predicted that the total 
fatalities would be up this year 
as compared with last, although 
this would be offset by the fact 
that in 1940 vehicle miles in the 
United States were expected to 
reach the unprecedented figure of 
300,000,000. 

“The rate, which public officials 
with the support of the organiza- 
tions that cooperate with us have 
been able to bring down to 12 this 
year, can be brought down to six 
per 100,000,000 vehicle miles,” it 
was asserted by Hoffman. 

“It is only a question of applying 
the techniques which are now well 
known,” he continued. “Thanks to 
the great work of research which 
has been done by some of these 
organizations there is no longer 
the slightest mystery in accident 
reduction. We have the ‘know how.’ 
It is only a question of apply- 
ing it.” 





have more intelligence. 
* * * 


Getting back to the “penny 
ante” idea, let’s probe its possi- 
bilities. In offering the prospect 
a price for his old car, we are 
naturally trying to impress him 
with the fact that we have of- 
fered him every penny the car 
is worth and that it is entirely 
fair. We are also trying to im- 
press him with the fact that such 
an offer only allows the dealer 
to make a small profit on the 


transaction. 
* * * 


Looking for Sucker 


Dealers tell me . . = jonn 


(Continued from Page 3) 


his head against a stone wall, but| fect this will have on the prospect 
human beings are supposed to] who really wants your car, but who 





By 
O. Munn 





is trying to push you to your ab- 
solute limit on his car. 
* a * 

In the first place he must 
realize that you have figured him 
a close deal when you are rais- 
ing in amounts of $2.50, and you 
are really showing that you ARE 
working on a close margin and 
not one that permits you to toss 
around $25 or $50 like a mere 
bag of shells. 

* * * 
OU are demonstrating to the 
prospect that you are really 
trying to make concessions to him, 


T might be well to digress here|that you are trying to give him 


for a moment with the sug- 
gestion that if this particular pros- 
pect is one who knows his car is 
not worth what he is asking for it, 
but who is just looking for some 
philanthropist—or sucker—to make 
him a donation, the best thing to 
do is to suggest that he try the 
Community Chest and not waste 
any more time. This type is in the 
minority, and no dealer or sales- 
man ever made a dime on them 
when they did deliver one of them 
a car. 

* * * 

Conceding that the prospect 
has the “bargaining instinct” 
and has declared emphatically 
that he will not accept the $300, 
he has now maneuvered himself 
into a position where he cannot 
accept your offer and still “save 


his face.” 
* + * 


Here’s the Spot 


[IF @ concession must be made, 
then right here is the place to 
make the dollar look like 100 cents, 
and still permit him to make a 
deal with you without loss of dig- 
nity. 

* * * 

Impress the prospect with the 
fact that you have figured this 
deal close—right down to the 
last dollar—in order to give him 
the best possible offer for his old 
car. Show him what cars like his 
are offered for every day in the 
local newspapers. Tell him all the 
procedure you have to go through 
and all the expense involved in 
selling his car—the advertising 
expense, the guarantee, the ad- 
ditional trades that you will 
probably have to take on it. Why, 
you could talk on this for two | 
hours and then not tell him half 
of it. And then RAISE the ap- | 
praisal $2.59. | 


* * * 


Psychological Effect 


ON’T for one minute under- 
estimate the psychological ef- 


Dodge Truck 
Prices to Start 


At $500 for °41 


; DETROIT.—Prices of 1941 Dodge 
job-rated truck models were an- 
nounced Thursday by Lee D. 
Cosart, sales manager of Dodge 
Truck division. 


“Although the new Dodge truck | 


line embodies a host of improve- 


ments in engines, chassis, cabs and 
bodies, prices remain strictly com- 
petitive with other trucks in the 
large volume, low-priced field,” said 
Cosart. “This competitive pricing 
applies not only to half-ton com- 
mercial units but straight through 
the line of 112 standard chassis 
and body models, the most com- 
plete line of job-rated trucks Dodge 
has ever produced.” 

Base prices are as follows: 

Half-ton capacity, 116-inch wheel- 
base chassis, $500; %-ton, 120-inch 
wheelbase chassis, $570; 1-ton, 120- 
inch wheelbase chassis, $635; 1%- 
ton, 1355/16-inch wheelbase chas- 
sis, $645; 1%-ton cab-over-engine, 
105-inch wheelbase chassis, $750; 
2-ton, 136-inch wheelbase chassis, 
$995; 2-ton cab-over-engine, 105- 
inch wheelbase chassis, $1,110; 3- 
ton gasoline powered 152-inch 
wheelbase chassis, $1,970; 3-ton 
diesel powered 152-inch wheelbase 
chassis, $3,170. 

The foregoing are delivered-at- 
Detroit prices, and include federal 
tax; local or states taxes (if any) 
are to be added. 


every dollar you can, you are mak- 
ing dollars look like dollars, and 
you are making your original price 
look like a lot of money—which it 
probably is. 


* a + 
And when you finally get down 
to the technique that we are so 
famous for in this business—the 
splitting of differences—you are 
splitting the difference of $5 and 
not $25 or $50. That is the art of 
making one sale net the profit of 
two sales handled loosely. 
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Studebaker scores again with 
another exclusive “first” 
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Your opportunity to get the 
lion’s share of the volume business 


in your territory 


OU know how the Studebaker 
Championhassucceeded in put- 
ting every other lowest price car 
“onthespot” inoperating economy, 
quality and good-looking design. 


Now, the longer, lower, wider, 
roomier new Studebaker Cham- 
pion for 1941 is doing the same 
thing in price! 

The 2-door and 4-door Stude- 
baker Champion sedans for ‘41 
deliver complete at the factory 
for less money, including Federal 


Ri, coeney, beauliful, netw 1947 


UDEBAKER CHAMPION 


tax, than any other 6 or 8 cylinder sedans in America. 


2 
Why theres money 
til fot you 
in handling the complete Studebaker 
line of passenger cars, commercial 
cars and trucks: 
@ YOU MAKE JUST ONE INVESTMENT! 
@ YOU PAY JUST ONE OVERHEAD! 


@ YOU CARRY JUST | 
ONE LINE OF PARTS! 


»@ YOU ADVERTISE JUST ONE NAME! 


@ YOU BUY JUST ONE ELECTRIC SIGN! 
@ YOU DO BUSINESS WITH 


JUST ONE FACTORY! 


Business has been booming for Studebaker dealers 
because of this new advantage that the new 1941 
Champion is giving them. 


Studebaker has had one of the 
biggest Septembers in its history 
—and October, to date, is even 
more sensational. 

Good territory is open for ag- 
gressive, responsible distributors 
and dealers. Write or wire today. 
The Studebaker franchise includes 
the right to sell not only the sensa- 
tionally low priced Champion but 
also the Commander Six and Presi- 
dent Eight, and Studebaker com- 
mercial cars and trucks. 


For information,address Paul G. 
Hoffman, President, The Studebaker 
Corporation, South Bend, Indiana. 








Only lowest price car with 


al these features 


Automatic choke for easier starting in 
ccld weather—prevents stalling—gives 
mcre power on any grade cf gasoline. 


Shock-proofed variable ratio 

steering that makes parking easier 

and keeps the Champion on the same 

even keel whether rounding turns or 
driving straight ahead. 


Economatic shift with overdrive 
eliminates practically all use cf the 
clutch in shifting—gives you 3 to 5 miles 
per gallcn free. Exclusive in the lowest 
price field with the Studebaker Cham- 
pion. Optional at added cost. 


Angle-set front door ventilating 
vanes that provide draft-free venti- 
lation and keep out rain, snow and sleet. 


Fresh air Climatizer with wind- 

shield defroster provides a con- 

stant supply cf fresh, filtered, warm air 

throughout the car in the coldest 

weather. This exclusive Studebaker fea- 

ture is built in at the factory. Available 
at slight added cost. 


Planar independent suspension 

that is self-stabilizing and gives you the 

most restful, most sure-footed ride in 
any lowest price car. 


Harmonizing two-tone interiors 
and exteriors for utmost luxury and 
smartness at low extra cost. 


Oversize luggage compartment 
that’s spacious enough for the entire 
family’s traveling equipment. Weather- 
stripped all around. Padded to protect 
yourluggage. Lightedinsideby taillamps. 


AND BESIDES, YOU GET—Glove com- 
partment lock... Front seat ashtray... 
Automatic hood lock... Finest hydrau- 
lic shock absorbers ... Non-slam door 
latches . . . Foot-regulated hydraulic 
brakes ... Dome light switch. . . Para- 
bolic rear spring leaves . . . Steering 
wheel gear shift. . . all standard, no- 
extra-cost equipment... Automatic hill 
holder is available at slight added cost. 
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